mEffective

ADEFFECTIVE LIMITED
(ASX: ABN)

ASX and Media Release

27 January 2011

INVESTOR PRESENTATION - MANAGING DIRECTOR’S ADDRESS
Market Update

With the 2010 calendar year now complete, | thought it appropriate to provide you with an update
on our performance over the past year, our tracking for our operational business and most
importantly, an overview of the exciting opportunities ahead for the 2011 calendar year.

In this address, we will cover 3 things:
1. a brief overview of the Company and the online advertising industry in which it operates;
2. the Company’s products and services; and
3. what shareholders can expect from the Company in the future.

Online Advertising

The online advertising environment is one marked by growth. Revenues are rising. Global online
advertising is projected to increase 10 times to $103 billion by 2015, rising 11.7% to $68 billion in
2011. In 2010, Australian online advertising revenues reached $2.2 billion. Share of advertising is
rising.

Along with online advertising’s overall growth, global online advertising rose to 11.2% of total
advertising revenues in 2010. Inventory is rising. US Display Ad impressions exceeded 1 trillion in
Q3 2010, up by 22% from the same period in 2009. (Sources: in attached presentation).

Yield
At the same time, yield on online advertising is falling even as inventory and revenues increase.

Time spent online and total page views to popular internet destinations have grown exponentially,
influenced by factors including increased popularity of social media and mobile computing; and
while online advertising has also grown during this time, revenue on a ‘per impression or per page’
basis has been in steady decline.

Being able to deliver more revenue from a publisher’s existing audience or better results for an
advertisers ad spend is a growing challenge for incumbent, traditional players in the online
advertising space. Increased yield equals better performance and better performance means more
revenue.

AdEffective

AdEffective is an online advertising business that serves advertising onto websites working ‘with’
major publishers and advertisers, and both directly and in partnership with the major sector
players, to increase yield.
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The delivery of online advertising is a rapidly maturing industry with innovation largely happening at
the technology layer. That innovation falls into two broad areas:

1. to produce different modes of sponsored or advertising messages for users, or
2. in AdEffective’s case, to layer innovative delivery technology on to existing modes of
advertising giving increased yield for advertisers and publishers.

AdEffective’s management team, having a wealth of experience in the online advertising industry,
is emerging as a strong new player and is seen as having a unique approach to addressing the
current challenges and future needs of the space.

In 1999 the Company made its debut on the ASX; recently it underwent a reorganisation and
relisted in late May 2010, changing its name to AdEffective in December 2010 (ASX: ABN).

In 2010 AdEffective also acquired several businesses and commenced development of three
innovative new online advertising technology platforms focused on delivering increased yield. The
first of these platforms — Footar, was launched in December 2010, with the second platform,
Yieldom, set to be launched next week at DomainsFEST in the US.

The last quarter was the best in the Company’s short
history (since re-listing mid 2010) with growth in sales
revenue quarter on quarter of 8.5%.

During the same period, the Company also
2010/11 L ) .

significantly decreased its operating costs and
management is confident that the Company will
achieve profitability on a month-by-month basis
during the current quarter.

YTD Revenue

0 — =
Quarter 1 Quarter 2

About Footar

Footar, is a fully customisable “digital” search, content and advertising delivery platform which is
fixed to the base of a web browser on ANY web site delivering online advertising.

It supports text ads; search; rich media; display; video or a combination of these and while only
recently launched, it is already live on hundreds of web sites (and counting).

Traditional click through rates of 1/1000 improve by as much as 10x to 1/100 using Footar,
equaling better ROI for publishers and advertisers. This great ROI is achieved without negatively
impacting performance of other traditional ad feeds on the same site.

About Yieldom

The Parked Domain Name space is a large subset of Online Advertising.

Parked Domains are domain names that generate revenue through advertising and editorial
content. When groups of parked domains are collectively owned and managed to maximize

return they are referred to as Domain Portfolios.

Managers of domain portfolios will use Yieldom to look after all aspects of their domains and in
return share revenue from the process.
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Yieldom is the second major platform launch for AdEffective and is the first true marriage of fresh
editorial content, multiple monetisation streams and sophisticated, powerful reporting for parked
domains.

As a complete solution for parked domains, Yieldom allows domain managers to manage all
aspects of their sites and client portfolio sites. With editorial control, multiple advertising sources,
revenue generation, and detailed, daily reporting, Yieldom takes the hard work out of domain
portfolio management, and in turn provides greater yield on investment for domain name owners.

What's Next?

Achieving scale and size were defining issues of the last decade for the online advertising industry.
For example Facebook and Google have amassed massive data sets that, through their respective
platforms, connect users with the information they are seeking.

Following on from that growth, we believe serving speed and instant access will define the next
decade and are developing the AdEffective “go” technology advertising platform to meet that
challenge.

Grow the Business

The launch of these platforms is designed to increase market share and deliver increased value to
customers, partners and ultimately our shareholders.

We are positive about the outlook for AdEffective as the significant investment in technology and
resources made by the Company over the past 12 months starts to pay off and the Company looks
to focusing its attention on signing up partners and clients to its range of online advertising
offerings.

The global online advertising space is growing rapidly and AdEffective’s depth of unique
technologies, platforms and management experience puts it in an excellent position to continue
growing over the next 12 months.

-END

For further information contact:

Dean Jones
Managing Director
T. +61 398639742
M: + 61 414 546 421

About AdEffective Limited

AdEffective is an online advertising business focusing on the distribution of search advertising to publishers
and publisher networks and more recently, on the design and development of innovative new platforms and
technologies in the online advertising space to help improve advertiser ROl and generate more revenue for
its publisher partners.

Online advertising that delivers better yield, connecting advertisers to the right customers, and publishers to
more ad revenues. That's Ad Effective.

http://www.adeffective.com







"In 2009... nternet
use overtook
TV viewing for

the first time*"
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2015 Revenues are rising

Global online advertising will
increase 10x to $103 billion by 2015,

rising 11.7% to $68 billion in 2011.

Australian online advertising revenues reached $2.2 billion in 2010.

688 2011

2004

Share of advertising is rising

rose to 11.2% of total
ad revenues in 2010.

11.27%
3618

/ S451B Inventory is rising

US Display Ad impressions
exceeded 1 trillion in Q3 2010

up by 22% from 2009.
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[The income produced by a financial investment]

for online advertising is fa I I i ng

even as total online advertising inventory and

revenues increase.




Time spent online and total page views to popular
Internet destinations has grown exponentially
influenced by factors including increased popularity of
soclal media and mobile computing. And while online
advertising has also grown during this time, revenue on
a per page basis has been in steady decline.

Being able to deliver more revenue from a publishers
existing audience or better results for an advertisers ad
spend 1s a growing challenge for incumbent,
traditional players in the online advertising space.

AdEffective works ‘'with’ major publishers and
advertisers, and both directly and in partnership with
the major sector players, to improve yield on ads.
Yield equals better performance for our partners and
better performance means more revenue.

That's AdEffective. That's Money Well Spent. AdEZENS
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Services

Management team experience and
global network driving Implementation of

g 2 platforms and ad delivery
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Ad Del ve I‘y Digital; Text;

Search; Video

That’s
Ad Effective
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Facebook recently passed Google for
most visited website on the net.

Yahoo and MSN are still leaders in
email and display advertising.

Groupon turned down a S6B

. acquisition offer by Google.
AdEffective acts as 9 y Goog

an independent
layer working with
large incumbents
to add value by
increasing yield.

Opportunity exists.

- |Effective
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Increase market share through continued innovation throughout
2011 delivering increased shareholder value.

Grow
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e Ad delivery serves as the
transactional foundation
of the business.

® CPC; CPM and CPA are basis for
calculating cost to advertisers and
revenue to publishers of ads

placed online.

® Ad Server is the technology
that sits between advertiser

content and publisher sites
and directs/serves ads from

one to the other.

Proprietary ad server delivering all ad formats (display, text,
search and video) with flexiblity to engage campaigns as cost per

view (CPM), cost per action(CPA) or cost per click (CPC) basis.

Ad Delivery
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® Launch three technology
platforms by end of 2011.
First platform — Footar,
launched in December 2010.

e Billions of daily ad impressions across
the internet and rising.

Online advertising platforms focused on ® Focus of technology platforms

delivering increased yield for advertisers and to provide increased yield on
publishers via new and existing technologies. existing ad inventory: search,

Tec h no I Ogy text, display, video
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Bring e AdEffective executive team
together bring “broker” know how to
and Ad Delivery add value ’Fo the technology
layers for greatest and ad delivery process

ROl and customer value.

3 Management

® Increased ROI through — campaign
management; feed distribution;
technology; optimisation of mix and
placement

® Feed Distribution: the process
by which advertiser content is
aggregated and sent to
publisher sites.
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Campaign Management
Feed Distribution™
Optimization

Bring
together
the Technolog

and Ad Delivery
layers for greatest

ROl and customer vaIue\
e Management

2 Technology

Proprietary ad server* delivering all ad formats (display, text, CPC . C PA
search and video) with flexiblity to engage campaigns as cost per ’ ’

view (CPM), cost per action(CPA) or cost per click (CPC) basis. C P M
G Ad Delivery

mEffective



Display Ad
based on CPM; or on

Mobile 6 GB f"'j““$39f‘mmh* a CPA basis.

Broadband

FREE Internet key over 24 months*

*Terms and conditions apply

Mashup Directory

oday has about a dozen major players in the broadband market and eac

of them offers a range of plans. All of them

yugh but have widely varying features and charges. A typical plan can range from $19.95 to above $100 Cheaper Bro

Broadband Plans ST o
Contextual

. ads based on a CPC
No data limits, No exu baS|S D ey

Range of Broadband Plans To Sult U. Downloading Made Lightning Fasl.

Bundled plan from $34.98 over 24 miths. Fasl, no excess usage fee.
Broadband Plans

For more broadband planns check here
Sponsored Listings

Following are the factors that constitute a plan Wirsless Broadband

Want your broadband connection to go with yo

¢ Location- Your loca

wherever v~ o ~'ass connection is the thing for

audience but the

due to comp po FOOta ra d S

g o : ) SO based on CPC basis.
« Speed- This is probably the most important consideration while deciding the connection to go for. Broadband connections are

Up to 55 days interest free credit on purchas: Credit Repair Australia Financial planning without Hr i el
o Y e T MO~ YT Bad Credit? Free Consult. Calll, borders Compare over 25 Banks & Non-
1300-Fix-Credit Now. HSBC Premier Banks.25 Lenders - 300 Loans - 1
Websit
- www.CreditRepairAustralia.com www.HSBC.com.au/premier Website. [ x] cose |
fm Ibar‘klng Search! www.smartline.com.au footar

AdEffective owned and operated website showing examples of ad delivery
CPC (Cost Per Click), CPM (Cost Per Impression) & CPA (Cost Per Action).



> Footar

|s always above the fold. First of three
AdEffective technology platforms; Layers onto
ANY existing web site delivering online
advertising; Will increase yield on ads it serves
without negatively impacting performance of
other traditional ad feeds on the same site.

L [Effective




Banks - Australian Banking, Finance and Investments at Banks.com.au
| < | » \ \Jehnp //www.banks.com.au/ ¢ \ ‘Q.' Google
S eBay Dotster Apple (781)v News (5330)v Amazon Yahoo! i . | I n ( :
Limited time offer. Apply today. =

A fully customizable “digital” search, content

Featured Product

w Credit Cards

Has your credit card
been taking a beating?

With a low ongoi
ARG and advertising delivery platform which is

ANZ

Ao @ launched via java-script and fixed to the base

of a web browser. Supports text ads; search;

I rich media; display; video or a combination.

Recommended Products

Bank Accounts Bank S: . H .
5.60% O lneSa vings Account. No| | Banks an‘n cca::tr:ala at||In debt? :Ire. caav;,"g lee On 300 I Web Sltes and Countl ng-
Fees, No Promo Rates, No|[|ausbanking.com.au. consolidate and elimiy,
S- ef.com.au
I.—.I r ; ] } www.AusBanking.com.au DebtReli
fm‘ banks ((Search! ) ebank.com.au S

Always abc
10X

Traditional click through rates of 1/1000 improve 10x

to 1/100 using Footar equaling better ROI for publishers
and advertisers.

C [Effective




> Yieldom

“Parked domains” are domain names that
generate revenue through advertising and
editorial content. “Domain portfolios” are
groups of domain names managed collectively
to maximize return. Managers of domain
portfolios use Yieldom to look after all aspects
of their domains and in return share revenue
from the process.

C Effective




Aourts Portfolos (Comains Reports portDomans Cases  Recewal Rales Monthly Data

G Account Performance  Doman sk hdex (DR Domae Rk kdex Fraquancy | I l
| kegoyl Y Dady R [revetue v Monthly Revenue (4]
:;_'] $i2 $1.200
. ?‘2 58 % $800
0 1 :!‘ 36 :!, $600 .
i " o A complete turnkey solution for parked
2 Qrehans - David s2 B 3200 1 . . .
I ‘ " |“" domains, allowing domain managers to
L3S 7S D muomeomowio o Manage all aspects of their sites and client
Doty Views = wanvers ¢ portfolio sites. Editorial control; advertising;
o st revenue generation; and reporting...
] o Yieldom takes the hard work out of domain
i § e II I portfolio management.
- 40.000 -,-l,-, L1 1

Domain Portfol

ROI ieldom

The first true marriage of fresh editorial content, multiple n. Yleld DO nain

monetization streams and sophisticated, powerful reporting for
parked domains = greater revenue = Yieldom.

A [Effective




Achieving scale and size were
defining issues of the last
decade. Serving speed, instant
access will define the 20tens.
The “go” technology
advertising platform is

what’s next.

L [Effective
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So Far...

AdEffective Limited

ASX: ABN
® Acquired established
online advertising

e Publishing and and search business

advertising services [ PlanetW E e Continuing pipeline

¥ of ad platform

® Operate a network - innovations

of sites B 3

= ® Re-organised
e Originally listed and re-capitaised
on the ASX by current
management and
e Partner agreements relisted on ASX

with large, established
global technology
companies




Andrew Plympton

Non-Executive Chairman
Andrew has a distinguished business
career and brings considerable financial
management skills to the Board and is
director of a number of ASX listed
companies. He was appointed a Director

of the Company in February 2010.

Dean Jones

Managing Director
Dean was the co-founder of Ansearch and
one of the founders of Planet W. He has

worked to develop unique and sustainable
relationships, partnerships and IP in the

online advertising industry. He was appointed
to the board in December 2009.

Effective

Damian London

Damian co-founded PlanetW in
2007 and was co-founder of
Ansearch where he was Chief
Technology Officer. He was
appointed to the board in
December 2009.

Barry Green
Barry manages our US operations and has over 15 years
experience in sales and business development in the online

advertising industry. Prior to joining Ad Effective he was
co-founder of Online Media Ventures LLC.

Mark Newton

Mark is an experienced software and
web developer and was Software
Development Manager at Searchworld
Pty Ltd, a division of Ansearch prior to
joining Ad Effective.
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market capitalisation;

per share;

shares on issue.

*As at December 31, 2010

AR
= 58.73%

Planet W Pty Ltd 24.20%*
Penleigh Banner Pty Ltd 5.14%
Retzos Group 3.47%
Atlantis MG Pty Ltd 2.54%
TE & J Pasias Pty Ltd 2.54%
*including directors shareholdings

Planet W Pty Ltd 24.20%*
Myndarie Nominees 2.28%
DL Group Holdings Pty Ltd 1.01%

*including directors shareholdings




GoConnect WebFirm Moko Mobi

*Revenue as at June 30, 2010 for 09/10 financial year; Market Capitalization as at January 11, 2011
Chart information shown are approximate based on figures as reported.
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Australia

Melbourne (Global Headquarters)

* India

AMEYICAS America
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Preparation

This Information Memorandum has been prepared by AdEffective Limited (ABN. 93 085 545 973) (“AdEffective” or “Company”) to provide prospective investors in the Company with
general information to assist them in deciding whether they wish to undertake their own investigation or consider a possible investment in the Company. This Information
Memorandum is based on information and material collated and prepared by and supplied to the Company and from publicly available information. The Company has not
independently verified the reliability, completeness or accuracy of certain of the information and materials contained in this Information Memorandum and does not represent that
such information and materials are reliable, complete or accurate. This Information Memorandum is not a prospectus and does not constitute an offer or invitation or
recommendation to any person and has been prepared solely for use by persons who are deemed to be “sophisticated investors” as described in the Corporations Act.

Further investigations should be made

This Information Memorandum has been prepared by AdEffective Limited (ABN. 93 085 545 973) (“AdEffective” or “Company”) to provide prospective investors in the Company with
general information to assist them in deciding whether they wish to undertake their own investigation or consider a possible investment in the Company. This Information
Memorandum is based on information and material collated and prepared by and supplied to the Company and from publicly available information. The Company has not
independently verified the reliability, completeness or accuracy of certain of the information and materials contained in this Information Memorandum and does not represent that
such information and materials are reliable, complete or accurate. This Information Memorandum is not a prospectus and does not constitute an offer or invitation or
recommendation to any person and has been prepared solely for use by persons who are deemed to be “sophisticated investors” as described in the Corporations Act.

Projections and assumptions

The projections and assumptions in this Information Memorandum are indicative only and are not and should not be relied upon as representations as to future matters. The
projections are based on assumptions that may or may not prove to be correct. The recipient must make its own independent assessment and investigation of those projections and
assumptions.

Disclaimer
The Company and its respective shareholders, directors, partners, employees, officers, agents, consultants or advisors disclaim (to the maximum extent permitted by law) all duties
and liabilities, including liability for negligence, for any loss or damage which is suffered or incurred by any person acting on any information provided or omitted to be provided by
any of them in connection with an investment in the Company or any statements, opinions or matters (expressed or implied) arising out of, or contained in, or derived from, such
information.

No offer, invitation, recommendation or advice
The information set out in this Information Memorandum does not constitute an offer or invitation to subscribe for securities in the Company or a recommendation by the Company
to any person in respect of any matter.

Confidentiality

This Information Memorandum is confidential and is made available on the basis of a confidentiality undertaking provided by the recipient or the terms of which are agreed by the
recipient by acceptance of this Information Memorandum. The contents of this Information Memorandum may not be published, reproduced, copied or disclosed in whole or in part
to any person except as permitted under the confidentiality undertaking or used for any purpose other than in connection with discussions, investigations or negotiations in respect
of a possible investment in the Company. Each recipient of this Information Memorandum must, as soon as practicable following a request by the Company, return or procure the
return of the confidential information which is in its professional or other advisors or employees possession or control without retaining any copies of such information. Any
information provided to a recipient of this Information Memorandum, either orally or in writing, by or on behalf of the Company or its respective shareholders, directors, partners,
employees, officers, agents, consultants or advisors in connection with a possible investment in the Company is also provided on the terms and conditions set out in this Information

Memorandum and the terms of the confidentiality undertaking given.
m Effective
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