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INVESTMENT LEVERAGE
Growth softened in line with market
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INVESTMENT LEVERAGE
Return from investments slow



Fully automated supply chain

Customer order � invoice and ship
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INVESTMENT LEVERAGE
For improving business conditions

D3 Cloud+

Trusted Infrastructure and software as 
a service 

Premises and people

Capacity and capability



IBM S/360 (1960) & S/34 (1982)

From bureau to company IT Dept
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IBM PC 5150 (1984)

From IT Dept to User Dept

Apple iPhone (2008)

From User Dept to User

MARKET POSITIONING
History provides an insight to the future

Cloud computing (2008)

From IT Dept to User Dept
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Hybrid IT

On-premise

Our customers’ future state - a combination of integrated 

applications & infrastructure on-premise, outsourced and in the 

cloud

MARKET POSITIONING
Enterprise IT consumption transforming

On-premise + 
outsource

On-premise + 
outsource + 

cloud
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Hybrid IT

On-premise

Our customers’ future state - a combination of integrated 

applications and infrastructure on-premise, outsourced and in the 

cloud

MARKET POSITIONING
Track record, references and experience

On-premise + 
outsource

On-premise + 
outsource + 

cloud
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Restructure from 5 areas of 
specialisation to 3

End to end product to cloud

Software

Solutions

Infrastructure

Solutions

Cloud consulting and delivery

Managed

Solutions

MARKET POSITIONING
Restructured to align with customer needs 
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Extending and transforming the 
solutions we offer

MARKET POSITIONING
Relevant solutions



Q & A




