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Automotive Holdings Group Limited (ASX: AHE) is today presenting the attached material to a Credit
Suisse institutional investor conference in Sydney.

ENDS

About AHG Automotive Holdings Group Limited (ASX: AHE) is a diversified automotive retailing and logistics group with
operations in every Australian mainland state and in New Zealand. The Company is Australia's largest automotive retailer,
with operations in Western Australia, New South Wales, Queensland and Victoria.

AHG’s logistics businesses operate throughout Australia via subsidiaries Rand Transport, Harris Refrigerated Transport,
Scott’s Refrigerated Freightways and JAT Refrigerated Road Services (transport and cold storage), AMCAP and Covs (motor
parts and industrial supplies distribution), VSE (vehicle storage and engineering), Genuine Truck Bodies (body building
services to the truck industry), and KTM Sportmotorcycles and HQVA (KTM and Husgvarna motorcycle importation and
distribution in Australia and New Zealand).
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David Rowland David Christison

Company Secretary Group Executive Corporate Communications
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Company Overview AHG >

AUTOMOTIVE HOLDINGS GROUP

* Established 1952

* ASX200 Company

* Revenue in excess of $4.7 billion (FY14), market capitalisation of ~$1.2 billion
* More than 7,300 employees in Australia and New Zealand

* Australia’s largest automotive retailer by sales volume, franchises and
workforce

» Australia’s largest provider of fully integrated temperature controlled
transport and cold storage solutions

e Three core business divisions (Automotive, Refrigerated Logistics and Other
Logistics)

Passenger Cars and Commercial Truck and Bus

Automotive retail rotail calec finance and incurance nartc and
Ao VS [EEl retall saies, finance ang insurance, parts ang

service

National temperature controlled transport

Refrigerated Logistics .
g g carrier and cold storage

LOGISTICS Other Logistics Wholesale distribution of automotive parts,
mining supplies, KTM and Husqgvarna
motorcycles, truck body building services and
vehicle storage




History of Growth — Consolidated
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Australia — New Vehicle Sales (VFACTS) AHG >
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e Record new vehicle sales in CY 2013
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Industry Volumes FY2014 — Automotive AHG >

AUTOMOTIVE HOLDINGS GROUP

* Overall retail demand remains strong
* Supported by manufacturer incentives NEW VEHICLE Jan-Sep Jan-Sep cvia
SALES UNITS CY13 CY14 V CY13
° i ~ o

Private sector represents ~52% of the market NSW T L%
. . . . . VIC 227,468 224,098 -1.5%
e AHG strength is primarily in private sector sales atp 176,983 168,862 -4.6%
WA 95,137 87,790 -7.7%
« AHG operations in Queensland, NSW, Victoria Cou U L L oo EEE ol
and WA (89.6% of national market to Sep 2014) Total 849,944 832,053 2.0%

* Non-AHG territories SA, Tasmania, ACT and NT
(10.4% of national market)

Jan-Sep

rv12
“iid

Private 436,740 443,651 1.6%
Business 319,826 295,233 -7.7%
Government 29,908 31,691 6.0%
Rental 39,872 39,468 -1.0%
Heavy Commercial 23,598 22,910 -2.9%
Total 849,944 832,953 -2.0%

VFACTS
Sep 2014




Dealerships AHG >
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95 Dealership locations
169 Franchises

QUEENSLAND
[
10 Dealerships
30 Franchises

NEW ZEALAND
[
6 Dealerships
6 Franchises

WESTERN AUSTRALIA
-]

36 Dealerships
55 Franchises

NEW SOUTH WALES

26 Dealerships
47 Franchises

) =
VICTORIA
[
17 Dealerships
31 Franchises

W
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Competitive Advantages AHG >

AUTOMOTIVE HOLDINGS GROUP

* AHG represents 22 passenger brands in

Australia including 9 of top 10* @ TOYOTA @ Y ) oo

* Nine truck brands
* Strong focus on automotive retail hubs Jeen y/am\

ISSA

with multiple dealerships, strong ) -\ o MmaZpa
efficiencies @‘ a
. - 1 SUZUKI
* Industry leading management model for ~—  HOLDEN H..@ L4 PORSCHE $
dealerships @ A s ’ Q
* Record of performance suaTnfnu . .- - BENTLEY ‘Mgngng‘ssm

* Long term partnerships

* Investment in state of the art facilities @ ) Mercedes-Benz IVECO
* Significant focus on training and — é A
/a JAC A
development Fuso  wime NG GOHIGER oy,

* Scale — as Australasia’s largest motoring
group, AHG offers a wide range of choice
and benefits to its customers and
employees

*VFACTS September 2014




Dealership Revenue Streams
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Finance &
insurance

Strict measurement and reporting processes

Industry benchmarking across departments

High penetration rates across Finance & Insurance (F&l)
Strong CRM programs drive service retention

Service department revenue opportunities

HYLUNDOAI




Automotive highlights of the last 12 months AHG >
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e Strong revenue and profit growth through successful integration of new acquisitions in WA, VIC and NZ
aided by growing success of marketing campaigns

* Increased new vehicle sales complemented by multiple revenue streams of strong used vehicle sales, F&l,
service, and parts

e Maturing Greenfield sites including commencement of trading in Castle Hill Nissan (NSW) and Manukau
Nissan (NZ)

¢ Melbourne City Holden/HSV, Melbourne City Hyundai and Clarkson Nissan opened

e Bradstreet acquisition completed — 13 franchises at seven dealerships — increased vehicle and parts sales




WHERE TO FROM HERE?
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AHG’s ability to maintain growth strategy
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Market Share CY2013*

Australia — New Vehicle Sales

BAHG BAPE m"SecondTier" Groups = Other

5.51%

3.80%

7.00%

83.69%

Highly fragmented market

Consolidation model remains
sustainable

Manufacturers exercise a degree
of control over market share of
their own brand(s)

Both acquisition and Greenfield
developments support growth

US market in similar position —
“Warren Buffett acquires Van
Tuyl Group and plans to buy
more US dealerships”

*Approximate values based on VFACTS, Company reports and Deloitte industry estimates

{ BUSINESS

1oz 20012
W At Google, Heavy g
v Spending Takes
b Tol L
susivEss

Warren Buffett Buys New-Car Retail Chain

Investor Says He Plans to Buy More Dealerships Over Time

e et m zommen 7 7 H AlA

@= ARTICLE FREE PASS ) 9 o, "
i v e e f s sussertar cavan. SL2 JOF 12 Weeks [ suBscRisE Now

By CHRISTINA ROGERS, ERIK HOLM and CHELSEY DULANEY | comnect




Automotive buyers are changing
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Different segments use different touchpoints and want new formats meaning many new journeys...

= Mr. Smith, young professional

Busy, travels frequently; focus
on prestige; convenience highly
important

=== Mrs. Haydock, hands-on
shopper

Focus on physically seeing and
experiencing the car

= Jackson family

Traditional customers; budget-
conscious; focus on usability

= Mr. Brunswick, retiree

Long-standing customer of
traditional dealership; no usage
of online or other new formats

Sources: McKinsey & Co., AHG team analysis 2014

Touch points  Information

Online

Test-drive
centers

Counseling
calls

City stores

Mobile/
pop-up stores

Superstores

Mobile sales
representatives

Traditional

dealerships

0

= Colleague shares image of
new car on Facebook and
tweets about it

= Young professional starts
research online

® Counseling call -

= Curious about several facts, - information e

= Detalled information mailed
tohimwith link to OEMcon-
figurator

he calls the OEM's service line /

@ Online —

= Customizes the perfect car < decision —.
to fit his budget online ] !

®=  Books test-drive at test-
drive center

SOURCE: McKinsey

More touchpoints...

...means new retail
formats...

@

Can test-drive his exact car
due to large selection available
Large off-road track allows
atest-drive in extreme
conditions

@ Moabile sales repre-

les ref nesto S SR AP e
his office during a business trip - 7 RN
Orders carimmediatelyand fe=sh)
has it delivered to his local
dealership
Personal handover and voucher
forfirst service appointment

® Traditional dealer -
Serviced atrequiarintenvals -~ JaSeTVice
attraditional dealer /
High satisfaction with
convenience and local
representation

...differing by
segment...
...and many

journeys




Automotive competition is changing AHG >
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Across the customer buyer journey new competitors are emerging with different offers and experiences...

The customerjourney @~ =000 mo--momoooo oo oooooooooooooooo- > 3 months

N Shopping
Open to DEET Evaluatin Terrain Car Ownershi
Possibility to Change = Deal P

Student 1 +
carpooling.com .carbogdfe Unhaggle cars@uide oo
@ Google
.
ss. coset W pagygge O o
‘2 Relouﬂllgg‘i € GETAROUND @C rsDi e @w
arsDirect m
3
()]
% F&l RENTdriveBuy!  M&NEYSMART |
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= EUS _ :
CovsOnline 5«{ Stratasys Pl fart eb: Y amazoncom

Service

avtomatic AutoNation
Hc,_.qm-r_ METROMILE

MyDealerLot

Sources: Google Searches on 10t July 2014 — keywords researched included ‘car rental’, ‘car sharing’, ‘buy a car online’, ‘car supermarkets’, ‘book a service’, ‘car service solutions’, ‘3D printing parts’, ‘car finance options’, Google Auto Team Report — “How Digital is Changing the
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Automotive Purchase Process”.




AHG market segments

AHG is changing AHG >
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Our strategy combines traditional dealerships with digital disruption experiences.

The customerjourney @~ =000 mo--momoooo oo oooooooooooooooo- > 3 months

Open to Decision Shopping
Possibility G Evaluating Terrain é::;l Ownership

New Cars

Single view of customer +
Customer Lifetime Value +

Used Cars

Bundled Products & Services +
Automotive Analytics +
= lower costs and higher sales

F&

Parts

Service




Addressing the changing market

Work with manufacturers to deliver best
customer experience

Traditional commerce and e-commerce
converging

Target omni-channel prospects in dealership,
on-line, tablet, mobile

Optimise lead generation (Gumtree,
Carsales/Stratton, Carsguide, etc.)

Maximise database and analytics
Leverage AHG’s Logistics relationships

Create future digital offers across all revenue
streams

The result will be lower costs, increased sales
and greater customer satisfaction
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Distinctive position in a changing market

e Already operating in a disrupted world

e Capable of change with (or ahead of) the market

e High performance retail culture

e Own the relationship with the manufacturer

e Retail more than 100,000 vehicles a year

e Hold the inventory

 Originates ~$1 billion p.a. auto finance

» Service database (~800,000 ROs in FY 2014)

» Customer lifecycle (service, tyres, batteries... next sale)
e Strong focus on training, development and retention
 Industry leading operating systems and processes

e Highly structured reporting

AHG»
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