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Summary of 2014/15 Results
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Dividends
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Company Performance Over The Past 10 Years
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Sales Revenue
Annual sales revenue has grown at an average annual compound rate of 11.3% over the past 10 years
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Company Performance Over The Past 10 Years
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Net Profit After Tax

Net profit after tax has grown at an average annual compound rate of 12.1% over the past 10 years
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Company Performance Over The Past 10 Years
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Dividends per share
Ordinary dividends per share have grown steadily over the past 10 years
Special dividends were paid in 2009/10 and 2014/15
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Sales Growth
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Sales growth for 2014/15 year by Market Segment
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Australian Market
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Australian New Vehicle Sales
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Australian New Vehicle Sales (cont.)
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Australian Aftermarket
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2014/15 Sales Growth 7.6% (67.6% of total Company sales)

« ARB distributes throughout Australia from state sales offices and
warehouses.

 All state and territory sales offices and warehouses are now
Company owned.

« State sales offices distribute to ARB stores, independent 4WD
specialists and new vehicle dealers throughout each state.

* There are now 52 ARB branded stores across Australia:

— 24 company owned stores
— 28 independent licensed stores.

* Independent 4WD specialists and new vehicle dealers also provide
ARB with a strong customer base throughout Australia.
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Australian Aftermarket (cont.)
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Australian Aftermarket (cont.)
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Australian Aftermarket (cont.)
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Original Equipment Sales
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2014/15 Sales Growth 18.5% (7.5% of total Company sales)

Sales to original equipment manufacturers grew well off a low base with
the run out of some important vehicle models occurring in the last half.

We expect OEM sales will be down this year compared with last year.
This is due to the fact that the Company lost work to competitors in
OEM tenders a few years ago when competing against very low margin
bids.

There are still many opportunities for OEM work both in Australia and
overseas which ARB will target to regenerate growth in this segment of
the business.

ARB has recently won some new business which will contribute to OEM
sales growth in the 2016/17 financial year.
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Export Sales
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Export sales have grown at an average annual compound rate of 8% over
the last 10 years but have grown more rapidly in the 2013/14 and 2014/15
years.
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Export Sales (cont.)
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2014/15 Export Sales Growth 17.8% (24.7% of total Company sales)

» Export sales include sales made by ARB’s USA, European and
Thai subsidiaries plus sales from ARB’s head office in Australia.

« The lower value of the Australian dollar over the past year has
contributed to this growth.

 In addition, margins in the USA have improved and Air Locker Inc
is once again becoming an important profit contributor.

* Over the past year ARB has significantly strengthened its sales
teams operating out of Seattle and Jacksonville.

« Marketing in the USA has also become much more focused and
should provide better results.
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Export Sales (cont.)
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« The US economy is certainly picking up and ARB is confident of
achieving continued growth in this strategic and very large
market.

* For the first time in its history, ARB now manufactures bull bars
for the three big trucks in the USA — Chevrolet, Dodge and Ford.

* As expected, sales for these products have started slowly but the
opportunities for this range in the future are substantial.

 The Company’s new European sales and warehousing operation
in Prague in the Czech Republic has also made a useful
contribution to export growth.

* ARB Thailand is now servicing the local Thai market and
adjacent countries such as Vietnam. Growth in Thailand’s
economy has slowed over the past year which has impacted on
the Group’s business in that area.
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Export Sales (cont.)
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Product Development
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Product Development (cont.)
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Product Development (cont.)

4X4 ACCESSORIES

 Most of these new products are available for a limited range of
vehicles at present but releases for more vehicle fitments are
occurring every month.

e Currently there is a significant number of new vehicle releases
occurring and this provides opportunities for ARB.

— Since June 2015 Nissan has released its new Navara utility,
Mitsubishi its new Triton utility, Ford an updated Ranger utility and
Toyota released its new Hilux utility two weeks ago.

 These, along with other new vehicle releases, provide important
opportunities for ARB in the medium and long term.

* However, over the next few months ARB will not have a full suite of
accessories available for all these new vehicles which will make it
difficult to service some customer requirements for these vehicles
in the short term.
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Production
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* The main Company owned and operated manufacturing facilities are
located in Australia and Thailand.

 In Australia, production is carried out at the Company’s Head Office
complex and at two nearby leased properties. The production
component of the Head Office complex is 12,200 square metres.
Minor manufacturing is also carried out at facilities in New South
Wales and South Australia.

 In Thailand, ARB has two production facilities located in an industrial
estate in Rayong. The production component of the facilities is
around 17,000 square metres.

« Both the Australian and Thai manufacturing plants have operated
efficiently for the full year. Both plants will be busy with new product
implementation for the foreseeable future.
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Marketing
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2014/15 - A Year of Transition
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2014/15 — A Year of Transition (cont.)
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2014/15 — A Year of Transition (cont.)
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Growth Strategy
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Growth Strategy (cont.)
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Disclaimer
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