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SomnoMed Group

Disclaimer & Regulatory Disclosure

This document has been prepared as a summary only, and does not contain all information about the Company’s assets and liabilities, financial
position and performance, profit and losses and the rights and liabilities attaching to the Company’s securities. This document should be read in
conjunction with any public announcements and reports (including financial reports and disclosure documents) released by SomnoMed Limited. The
securities issued by the Company are considered speculative and there is no guarantee that they will make a return on the capital invested, that
dividends will be paid on the Shares or that there will be an increase in the value of the Shares in the future.

Some of the statements contained in this release are forward-looking statements. Forward looking statements include but are not limited to,
statements concerning estimates of future sales, expected revenues and costs, statements relating to the continued advancement of the Company’s
operations and other statements which are not historical facts. When used in this document, and on other published information of the Company,
the words such as “aim”, “could”, “estimate”, “expect”, “intend”, “target”, “forecast”, “future”, “will”, “may”, “potential”, “should” and similar
expressions are forward-looking statements.

Although the company believes that its expectations reflected in the forward-looking statements are reasonable, such statements involve risk and
uncertainties and no assurance can be given that actual results will be consistent with these forward-looking statements. Various factors could cause
actual results and projections of future performance to differ from these forward looking statements as a result of known and unknown risks,
uncertainties and other factors not anticipated by the Company or disclosed in the Company’s published material. Many of these factors are beyond
the control of SomnoMed Limited and may involve subjective judgement and assumptions as to future events, which may or may not be correct.

The Company does not purport to give financial or investment advice. No account has been taken of the objectives, financial situation or needs of any
recipient of this document.

Recipients of this document should carefully consider whether the securities issued by the Company are an appropriate investment for them in light
of their personal circumstances, including their financial and taxation position.
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SomnoMed Group

Strong growth in direct sales volumes and revenues
whilst US licensee sales become less important
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SomnoMed Group

Global highlights first half 2015/16

o Direct sales volumes +23.8% and group revenues +30.2%

o MAS gross margin maintained at 68.5% and Group gross margin up to 57.5%
o Licensee sales now less than 10% of North American sales

o EBITDA up 124% to $908,000

o Acquisition of remaining 50% of SMH Biomaterials AG

o Acquisition of Strong Dental Canada

o Transition to digital scanning underway

o New clinical research published confirming medical efficacy and high compliance of COAT™
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SomnoMed Group

Excellent sales growth especially in the US and Europe
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SomnoMed Group

Europe and North America dominate share of unit sales

Regional unit sales split
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SomnolMed Group

Main trends — North America

New product sales are successfully
gaining share

m North America Direct ® North America Licensee m Signature traditional = Signature Fusion ® Mid price

Direct unit sales growth 28.8%
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SomnoMed Group

Growth acceleration in Europe due to strong
performance of new and emerging markets

Europe unit sales growth rate Europe core market growth Europe emerging market growth
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SomnoMed Group

APAC - Australian market mature but Korea and
Japan promising

ANZ South Korea Japan
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Investor Presentation | Slide 8




SomnoMed Finance

Summary Profit & Loss for first half 2015/16

- - , 15/16 14/15
Financial Summary — AUD $000’s 1ot H 1ot B
Group Revenue 21,333 16,800**
Group gross margin 12,272 9,516
Regional sales and marketing expenses (5.696) (4,653)
Regional administrative expenses (4,076) (3,109)
Operating profit before corporate, research and business 2 500 1,754
development expenses
Corporate expenses (1,592) (1,349)
EBITDA* 908 405
Key Metrics
MAS gross margin % 68.5% 68.5%
Group gross margin % 57.5% 56.6%

*  EBITDA as adjusted does not include share and option expense
**  Restated and now including managed care revenue
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SomnoMed Finance

Under-proportionate growth in expenses increases bottom line

Total Revenue 27.0%

MAS Revenue (1) - 30.2%
Gross Margin (2) - 29.0% Main Reasons
(1) Excellent unit sales growth
Regional Sales and Marketing expenses (3) - 22.4% (2) Volume growth
(3) Higher sales commissions/travel
Regional Administrative expenses (4) _ 31.1% (4) EDA inspection/recruitment
(5) Product development/digital
Global Production/Product Development/Research (5) - 25.6%

Corporate expenses 15.6%

EBITDA *

124.2%

0% 20% 40% 60% 80% 100% 120% 140%

*EBITDA as adjusted does not include share and option expense
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SomnoMed Finance

Future development of US Gross Margin

USA Gross Margin by product group
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SomnoMed Group

Outlook second half 2015/16

o Continuing 20%+ growth in North America and European direct sales

o Gross margin improvement due to economies of scale, digital scanning and improving
supplier pricing

o Continuing decline in licensee volumes

o Introduction of new product at the US Sleep Conference in June 2016
o Integration of Strong Dental Canada

o Expansion of Managed Care Business in both US and Europe

o Expansion of Compliance Control usage in all markets

o Review of reimbursement structures in several countries in Europe
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SomnoMed Group

Contact details

EXECUTIVE CHAIRMAN
& CEO | Dr. Peter Neustadt

CHIEF FINANCIAL OFFICER | Mr. Neil Verdal-Austin

Address ‘ Level 3, 20 Clarke Street
Crows Nest NSW 2065
Australia

Telephone | +61 (2) 9467 0400

Website | www.somnomed.com.au
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