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About OFX

OFX is an Australian Fintech established in 1998.

No 1 international payments business in NZ and Australia.
270 people located in six global office locations, operating 24/7.
Strong balance sheet and cash flow conversion. No debt.
Focussed on high value customers and SME's.

Over 150,000 active clients. More than S100bn transferred.

1 global business, 1 global brand, 1 global platform.



©
OFX is a Disruptor

How OFX makes money

Standard rate - the
rate banks and other

NN providers ordinarily

give to consumers.

85% saving
on average.

OFX Rate - The
rate OFX provides

customers, with a
small margin taken.

Average margin rate
taken by OFX, 55bp.

Interbank Rate -

The rate banks
@ give each other to

swap currency.

Global payments made locally

A client registers and
makes a transfer through
the OFX online platform.

Client tranfers funds from their
bank accountinto a local OFX
bank account in that country.

OFX then transfers the funds
from its local bank account
within the country the client is
sending money to.




©
Unique Domain Expertise

REGULATION
COMPLIANCE
CUSTOMER SERVICE
LICENSING
FOREIGN EXCHANGE
TREASURY PAYMENTS
BANK RELATIONSHIPS MARKETING ~ SEGMENTATION
GLOBAL MARKET DEVELOPMENT BRAN[E)'ING?TAL RODUCTS
STAFS?&JLPE SOFTWARE ENGINEERING
e MOBILE
TALENT APP DEVELOPMENT
CULT USF;EQATEGY CLOUD NATIVE

FINTECH




©
The OFX Competitive Advantage

Banking Relationships Breadth of Currencies Online Transaction Model Risk & Compliance

S

—

Scale License Footprint Financial Capacity To Grow




Focused On High Value Customers
& SME Segments

ATV at 1H16 = $25,600

“I began pulling equity out of my UK properties and
transferring the money to Australia to enable me to
purchase property here. | was moving large sums of
money up to S100,000 at a time and was comparing
rates across banks when | remembered someone had

recommended | have a look at using OFX. The difference
was considerable and I've been using it ever since.”
- Chris Gray, Your Empire

Common reasons for transfer

Property purchase | Investments | Import & Export |
Relocations | Overseas holidays




©
Globalisation Creating Demand

Cross border People living outside Students
ecommerce shoppers home country studying abroad

Source: Digital Globalisation: The new era of global flows. McKinsey Global Institute, 2016.
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Cross Border Payment Market Opportunity

S215bn /S @

Cross-border revenues CAGR 2014-2019 Bank share of revenues

Billions 6.5% 90%

Source: Global Payments 2015: A Healthy Industry Confronts Disruption, 2016
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Geographic Opportunities

26 million middle to upper income
households across OFX's 3 markets.

Australia UK North America
Some category awareness, Strong category awareness North America has little
moderate competition. and competition. awareness of bank
High brand awareness. Low brand awareness. alternatives, including

USForex, but few competitors.

Source: OFX proprietory research, 2016.




Fee &
Commission
Income

OzForex’s customer base generates recurring revenues, with clients who first traded
prior to FY10 still contributing material fee income.

$100m -

S90m -
S80m -

S70m 1
S60m -

S50m -
S40m -
S30m -
$20m -

S10m A

FY1l

FYO7 & Earlier

History Of Growth

FY12

©

10

FY13

FY14
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Accelerate Strategy

Double revenues by FY2019

TARGET
ADJACENCIES

Brand & Marketing Technology People
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Key Achievements

PEOPLE:
New Office,
San Francisco.

o

PEOPLE:
Richard Kimber,
CEO.

We have achieved a great deal over the last year.

Launch of the
Accelerate Strategy

PEOPLE
Karin Visnick,
Head of North
America.

PEOPLE

Kirsten Pollard, Head of People& Culture.
Maria Loyez, CMO.

Adam Smith, COO.

.

TECHNOLOGY:
Mobile app launch.

MARKETING:
Lower minimum

fransaction spend

®

TECHNOLOGY
Sydney network upgrade. @
OFX.com Website launch.

Partner currency widgets.
Corporate onboarding (CDD).
OFX.com running on
Amazon Web Services.

PEOPLE:

PEOPLE
Ken Wills,
Head of Canada.

TECHNOLOGY
Big data warehouse.

TECHNOLOGY . i
Toronto network OFX prond identitiy New Office - Sydney.
upgrade. finalised. Craige Pendleton
-Browne, CTO.
October
2015
PEOPLE @[ MARKETING:
@ TECHNOLOGY: QA Neville Lacey, Weekend trading.
Xero integration. Head of UK &
Europe @ TECHNOLOGY

MARKETING:
]IJ_'[L[ Web analytics integration

with Google stack.

Toronto, New
Office.

OFX brand positioning and TOV
Programmatic display activity launched.
Set up content and social team.
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i

MARKETING:
Proprietary quantitiative study in field to

determine market sizing and consumer need.

Refreshed consumer focused PR.
Internal roll-out of brand.
Re-brand to OFX in Australia.

Lifesize Video Conferencing.




o
Global Brand Launch

USFCJREX UKFCJREX NZFOJREX CLEARCJEX CANADIANFCIREX

Foreign Exchange Services Foreign Exchange Services Foreign Exchange Services Foreign Exchange Services Foreign Exchange Services

Creating differentiated brand
More identifiable to customers moving markets
More efficient - tfeam productivity, and media diversity
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o
OFX Brand Launch




©
Sharing The Best Kept Secret

Previously constricting the funnel

v

. Awareness driven by customer Awareness
advocacy alone

- Marketing focussed on paid search - Engagement
those already in market

Discovery

\ <« Largely operating here
S through search and
. Investing in media to accelerate awareness Purchase SEQ markefing
and shift from paid to direct and organic

- Rolling out brand to other markets
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Building And Leveraging the OFX brand in Australia

Build brand awareness in mediums to maximize conversion.

Additional S5m investment

In marketing in FY17

16
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Building A High Velocity & Agile Technology Environment

Last 6 months
Stabalised development environments
Created dedicated product teams
Implemented tech infastructure
Brought product and tech under CTO
Created dedicated Impact team

Velocity of features delivered

)

Next 12 months

Become cloud native - move 1o AWS
Create space for innovation
Embrace Agile across the business
Product aligned development teams
Fully connect Fin-Tech

01
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FY15

03

04
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FY16

17
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04

01 02 03 04
FY17
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o
Previous Guidance Reconfirmed

OFX confirms previous guidance underlying
EBTDA for FY16 of $35.0 - $S37.0 million FY16.

Full year earnings release on 17 May 2016.




()-
WHATEVER THEPREASOHN PR Fnfech
AN INTERNATIONAL MONEY
TRANSFER, WE UNDERSTAND
HOW IMPORTANT IT IS TO EACH
CUSTOMER.




