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Introduction to Anyware Corporation

Founded in 1996, Anyware Corporation has long since
established itself as one of the leading distribution
businesses in Australia for IT equipment, accessories,
electrical, lighting, home entertainment, education,
corporate infrastructure and more.

This position of strength has been achieved through
successful strategy execution and well organized
business operations in HR management, sourcing, IT,
sales and marketing. Anyware stands today with a solid
foundation forged over 20-year history. This foundation
has allowed us to expand into new markets as the
opportunities arise.

• Combined team of 90+ staff nationally
• Warehouse/Office locations in 5 major cities
• Purchased Harris Technology from Officeworks in 

June, 2015
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• Merger of two complementary online retailers 

• New Board and Management come with industry expertise and years of 

experience in business.

• Economy of scale advantages

• Change of name to ‘Harris Technology Group Limited’
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‘Shoply’ Merger with ‘Anyware 
Corporation/Harris Technology’
Natural and synergistic fit of premier online retailers



Harris Technology Group

Merged Group Benefits 1/2
Synergistic effects save costs and allow sustainable growth

• Anyware/HT’s team is made up of a group of experienced professionals with a 

20 year history in the import and distribution business in Australia. The new 

merged company can leverage Anyware’s existing strong ties with overseas 

suppliers and manufacturers for product sourcing

• Significant expense savings can be achieved by combining the office and 

warehouse operations. Business processes can be streamlined across the 

group

• With a dedicated team in Shenzhen China, the company can source the best 

products at competitive prices with highest quality and best availability

• A single ecommerce system/platform (in progress) instead of several different 

systems ensures efficiency in operation and big savings on development and  

IT expenses
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15/07/16

• By merging or sharing the customer database, the new company can 

cross-promote and upsell items to a large customer database

• Centralized and shared services across business operations including IT 

Systems,  Marketing and Customer Support means cost savings and 

better communication for the whole group

• Combining all customer and market data allow better data analysis 

resulting in better decision making on product range and pricing

• Combining these efforts will foster a higher level of customer 

satisfaction, and a true sustainable business foundation.
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Merged Group Benefits 2/2
Synergistic effects save costs and allow sustainable growth
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• Anyware: Australia’s leading importer and distributor of computers 
accessories to IT resellers – www.anyware.com.au

• Harris Technology (including Warcom and Estore): Australia’s online 
business IT retailer, now in its 30th year, incorporating the merged 
Warcom and Estore entities – www.ht.com.au

• YourHomeDepot: offering premium kitchenware, cookware, appliances, 
homeware, outdoor products www.yourhomedepot.com.au

• Wow Baby: offering Australian families a range of quality baby and 
mothercare products www.wowbaby.com.au
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The new ‘Harris Technology Group’
Strong brand portfolio providing synergies and economies of scale

http://www.anyware.com.au/
http://www.ht.com.au/
http://www.yourhomedepot.com.au/
http://www.wowbaby.com.au/
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Management Profile
Experienced Team of E-Commerce Professionals

• Garrison Huang
– Test

– Test

– Test

• Bob Xu
– Test

– Test

– Test

• Dallas Everard
– Test

– Test

– Test

• Cameron Anstee
– Test

– Test

– Test

• Amy Guan
– Test

– Test

– Test

• Tyson Gillespie
– Test

– Test

– Test
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Leading Consumer Brand Portfolio
Strong brands combined with a superior shopping experience create trust and retention
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• We represent the following key brands in each respective consumer segment. 
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• Implementation of this business model is a key strategy for the future 
of the e-commerce business of the company.  In time, we will have 
teams in China working directly with manufacturers allowing us to ship 
goods directly to customers in Australia

• Costs of logistic and international shipping are at an all time low 

• Rely on our manufacturers inventory rather than local warehousing 

• Customer is kept updated about every step of the process via email 
notification

• Australian call center, live chat and email support 

• Fast and easy returns/repairs in Australia
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Cross Border Direct Shipping with Local Presence 
Model (CBDSLP)
Complementary logistics model
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Market Outlook

15/07/16 ASX: SHP 12

ONLINE INDUSTRY GROWING PRESENCE IN RETAIL SPENDING 

External research seems to validate what can be generally observed, i.e. that 
internet shopping continues to gain momentum and is outpacing overall retail 
sales growth by a significant margin. 

Key drivers of the online shopping market include: 
- Convenience and value for money 
- Increasing levels of sophistication and comfort amongst consumers 
- Continued growth in the use of mobile devices by consumers to browse and 

purchase products  
- Entry of more online retailers and proliferation of group buying sites  
- Product and service expansion by current online retailers and traditional 

bricks and mortar retailers improving their offerings
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Summary of Merged Group

• Two stream business model – e-commerce and Distribution 

• Experienced Board and Management Team who understands 
the fundamentals of business principles.

• Great overhead savings from the combined entities.

• Ability to source products directly from the manufacturers.

• Operating in high growth segments of the market.
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Q & A:
• Please feel free to ask any questions you may have. 
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Disclaimer
The material in this presentation has been prepared by Shoply Limited ACN 085 545 973 (Shoply) and is general background information about 
Shoply’s activities current at the date of this presentation. The information is given in summary form and does not purport to be complete. 
Information in this presentation, including forecast financial information should not be considered as advice or a recommendation to investors 
or potential investors and does not take into account investment objectives, financial situation or needs of any particular investor. These 
should be considered, with or without professional advice when deciding if an investment is appropriate. Persons needing advice should 
consult their stockbroker, solicitor, accountant or other independent financial advisor. 

The release, publication or distribution of this presentation in certain jurisdictions may be restricted by law and therefore persons in such 
jurisdictions into which this presentation is released, published or distributed should inform themselves about and observe such restrictions. 

This presentation does not constitute, or form part of, an offer to sell or the solicitation of an offer to subscribe for or buy any securities, nor 
the solicitation of any vote or approval in any jurisdiction, nor shall there be any sale, issue or transfer of the securities referred to in this 
presentation in any jurisdiction in contravention of applicable law. 

Certain statements made in this presentation are forward-looking statements. These forward-looking statements are not historical facts but 
rather are based on Shoply’s current expectations, estimates and projections about the industry in which Shoply operates, and beliefs and 
assumptions. Words such as "anticipates”,"expects”, "intends,", "plans”, "believes”, "seeks”, "estimates”, “targets”, and similar expressions 
are intended to identify forward-looking statements. These statements are not guarantees of future performance and are subject to known 
and unknown risks, uncertainties and other factors, some of which are beyond the control of Shoply, are difficult to predict and could cause 
actual results to differ materially from those expressed or forecasted in the forward- looking statements. Shoply cautions investors and 
potential investors not to place undue reliance on these forward-looking statements, which reflect the view of Shoply only as of the date of this 
presentation. The forward looking statements made in this presentation relate only to events as Shoply the date on which the statements are 
made. Shoply will not undertake any obligation to release publicly any revisions or updates to these forward-looking statements to reflect 
events, circumstances or unanticipated events occurring after the date of this presentation except as required by law or by any appropriate 
regulatory authority.
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