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Important Notice & Disclaimer Forward Looking Statements 

This presentation has been prepared by Robo 3D Limited (ACN 009 256 535) (Robo 
or the Company). The information contained in this presentation is current at the 
date of this presentation. The information is a summary overview of the current 
activities of the Company and does not purport to be all inclusive or to contain all the 
information that a prospective investor may require in evaluating a possible 
investment. This presentation is for general information purposes and is not intended 
to be and does not constitute a prospectus, product disclosure statement, pathfinder 
document or other disclosure document for the purposes of the Corporations Act 
2001 (Cth) (Corporations Act) and has not been, and is not required to be lodged 
with the Australian Securities & Investments Commission. It is to be read in 
conjunction with the Company's disclosures lodged with the Australian Securities 
Exchange, including the Company's financial statements and previously lodged 
Prospectus.   
                                                                                                                                                                                                                                                          
The material contained in this presentation is not, and should not be considered as, 
financial product or investment advice. This presentation is not (and nothing in it 
should be construed as) an offer, invitation, solicitation or recommendation with 
respect to the subscription for, purchase or sale of any security in any jurisdiction, 
and neither this document nor anything in it shall form the basis of any contract or 
commitment. This presentation is not intended to be relied upon as advice to 
investors or potential investors and does not take into account the investment 
objectives, financial situation or needs of any particular investor which need to be 
considered, with or without professional advice, when deciding whether or not an 
investment is appropriate.  
 
This presentation contains information as to past performance of the Company. Such 
information is given for illustrative purposes only, and is not — and should not be 
relied upon as — an indication of future performance of the Company. The historical 
information in this presentation is, or is based upon, information contained in 
previous announcements made by the Company to the market.  
 

This document contains certain “forward-looking statements”, including statements 
identified by use of words such as ‘believes’, ‘estimates’, ‘anticipates’, ‘expects’, 
‘predicts’, ‘intends’, ‘targets’, ‘plans’, ‘goals’, ‘outlook’, ‘aims’, ‘may’, ‘will’, ‘would’, 
‘could’ or ‘should’ and other similar words that involve risks and uncertainties.  
 
Such forward-looking statements are not guarantees of future performance and 
involve known and unknown risks, uncertainties and other factors, many of which 
are beyond the control of Robo, which may cause actual results to differ materially 
from those expressed or implied in such statements.  
 
Except as set out above, the Company and the Directors cannot and do not make 
any representation, express or implied, in relation to forward-looking statements 
and you are cautioned not to place undue reliance on these statements. The 
Company does not intend to update or revise forward-looking statements, or to 
publish prospective financial information in the future, regardless of whether new 
information, future events or any other factors affect the information contained in 
this Presentation, except where required by law.  
 
These statements are subject to various risk factors that could cause the 
Company’s actual results to differ materially from the results expressed or 
anticipated in these statements. These key risk factors are set out in Section 9 of 
the Company’s Prospectus dated 18 November 2016. These and other factors 
could cause actual results to differ materially from those expressed in any 
statement contained in this Presentation. 
 
This Presentation, uses market data and third party estimates and projections. 
There is no assurance that any of the third party estimates or projections contained 
in this information will be achieved. The Company has not independently verified 
this information. Estimates involve risks and uncertainties and are subject to 
change based on various factors. 
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Robo 3D Capital Structure 

ASX Code: RBO 
Total Shares on Issue: 258.9m 

Options: 16.0m 

Founder Performance Rights1: 5.6m 
Executive Performance Rights1: 4.9m 
Employee Performance Rights1: 3.5m 

Share Price2: $0.053 
Market Capitalisation: $13.7m 

Net Debt/(Cash)3: ($1.0m) 
Enterprise Value: $12.7m 

1. Performance rights begin vesting upon $7.5m of revenue being achieved 
2. Closing share price on 23 October 2017 
3. Balance at 30 June 2017 

 
Robo makes trusted, easy to 
use and beautifully designed 

3D printing products that 
empower  everyone, 

everywhere 
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A complete 3D ecosystem 

Print kits 

Print packs 

Desktop app 

Educational  
curriculum 

Mobile app 

Materials 
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Key Highlights 
 Established brand in emerging $1 billion global market 
 Unrivalled USA footprint and 20+ international countries 
 130,000+ person community, products in 90+ countries 
 Tier one partners including Amazon and Foxconn 

 Diversified revenue sources 
 Award winning products and broadening product set 

 Expects to surpass FY17 revenue ($3.2m) during 1st half of FY18 
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Rapidly growing $6 billion+ industry driven by education 

• Desktop/personal 3D printer shipments expected 
to be more than 6.7 million by 2020. 

• Total spending estimated to grow to $21 billion in 
2020. 

• Education a major driver of growth today … and 
in the future (the next wave of consumers). 

• Addressable market in USA education system 
alone is c. 300,000 units 
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3D printing adoption is accelerating across all industries 
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Our Strategy 
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How we will do it 
• Premium products with broad appeal 
• Beautifully designed and manufactured 
• Unparalleled support 
• Leading user experience 
• Fully integrated with other technologies 

Value (the Robo story) 

Performance Features Experience 
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Diversified revenue model 

MONTH 1 MONTH 2 MONTH 3 MONTH 4 MONTH 5 MONTH 6 MONTH 7 MONTH 8 MONTH 9 MONTH 10 MONTH 11 MONTH 12 

Initial printer  + 
filament purchase 

Filament restocks 
every 30 days 

Print kits 
every 90 days 

Software 
resale 

Upgrade to 
Second Extruder 

Replacement  
parts after  
9 months 

F 

F F F F F F F 

K 

F K F K F K F K 

POTENTIAL FUTURE SOURCES OF REVENUE 

3D print farm services 3D file content 

Potential lifetime value of end customer 
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Technology already widely used … adoption is accelerating 

PROFESSIONALS 
Design studios 

Prototyping and modelling 

3D print shops 

Engineering firms 

Medical research 

ENTREPRENEURS 
Sole-traders 

Small to medium business 

Short-run manufacturers 

EDUCATORS 
Elementary school 

Secondary school 

University / College 

Vocational design schools 

Clubs and afterschool programs  

 

MAKERS 
Hobbyists 

Modellers 

Tinkerers 

Home builders 

Clubs 

12 



13 

Our community members are doing amazing things… 
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Our community members are doing amazing things… 
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Our community members are doing amazing things… 
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Our community members are doing amazing things… 
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Tier 1 Partners 



A bold future 
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3 printers New printer roadmap  
(FDM + others) 

New kits 
opportunity 

Strategic partnerships 

Mobile  
phone 

VR/AR New Material 
Development 

Software Curriculum Government 
support 

Materials 
(PLA, ABS, Nylon + others) 

Top-tier 
supplier 



Current Traction 



Foundations laid in 2016-17 for 2018 growth 

Increase revenue from 
existing accounts 
through marketing 

support, expansion of 
product offering, 

partner relationship 

Expand our presence 
with new customers,  
into new segments, 

and new geographies 

Develop new lead 
industry innovation 
and enhance user 

experiencer 

PHASE 1 
EXPAND 

PENETRATION 

PHASE 2 
EXPAND 

PRESENCE 

PHASE 3 
EXPAND 

OFFERING 
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“Robo 
flywheel” 



June 2016 October 2017 

Rapidly expanding GLOBAL sales footprint … 20+ countries 

Distribution partners plus New distribution partners 

INTERNATIONAL RE-SELLERS 
EDUCATION CUSTOMERS 
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Including Australia! 
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Revenue is accelerating … step change from FY17 

• Total revenue for FY17 was $3.2 million 

• December quarter pre order pipeline sitting at c. $2.0 million 

• On track to surpass entire FY17 revenue within first half of FY18 

• Expanded into over 20 countries with strong resellers and partnerships expanding pipeline 
and reach 
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• Expand physical store locations across existing retail customers  
• Increase sales volumes at existing locations 
• Grow direct-to-consumer business via robo3D.com and Amazon 
• Increase number of products sold per transaction (i.e. printer + filament + kits) 

• Open new USA retail sales channels 
• Expand distribution into key European markets 
• Launch into Australia and selected Asian markets 

• Develop alliances with key providers of 3D-related curriculum 
• Partner with existing technology vendors to education segment 
• Support initiatives to drive Science, Technology, Engineering, Art and 

Mathematics (“STEAM”) in schools 

• Focus on product enhancements that improve user experience 
• Expand 3D print kit offering 
• Develop innovative new products, including printers and materials 

Robo 3D Strategic Goals 

Existing customer 
expansion 

New customer 
growth 

Increase presence  
in education markets 

Product  
innovation 



For further information: 
INVESTORS 

Ryan Legudi — Managing Director, Robo 3D 
ryan@robo3d.com  

 

MEDIA 
Jonathan Wegner — Robo 3D 

jonathan@robo3d.com  
 

Or email investors@robo3d.com 
© 2016 Robo 3D Inc., San Diego, California. All rights reserved. Robo, Robo 3D, Robo C2, 
Robo R2 are trademarks or registered trademarks and are the properties of Robo 3D Inc. 

Registered in the USA and other countries. 
Autodesk, the Autodesk logo and Fusion 360 are registered trademarks or trademarks of 
Autodesk, Inc., and/or its subsidiaries and/or affiliates in the USA and/or other countries. 

Robo3d.com 

Q&A 
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