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Wednesday, 24 October 2018

APOLLO TOURISM & LEISURE LTD
2018 ANNUAL GENERAL MEETING and PRESENTATION

Please find attached, presentation to shareholders at this morning’s Annual General Meeting,
commencing at 11am Brisbane time:

e The welcome address by Mr Stephen Lonie, the company’s Chairman; and
e The presentation by Mr Luke Trouchet, the company’s Managing Director and CEO.

Peter Jans
Company Secretary
Apollo Tourism & Leisure Ltd

For more information please contact:

Investors:

Luke Trouchet

T: 07 3265 9280

E: info@apollotourism.com
W: www.apollotourism.com

Media:

Alasdair Jeffrey, Executive Director, Rowland
T: 0404 926 768

E: alasdair.jeffrey@rowland.com.au

W: www.apollotourism.com
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Wednesday, 24 October 2018
Apollo Tourism & Leisure Ltd | 2018 Annual General Meeting
Chairman’s Address

It is a privilege to be able to present to you at Apollo’s second Annual General Meeting as a
public company and | hope that all shareholders will be happy that they chose to invest their
funds with us, and continue a successful journey into the future.

The 2018 financial year was a very strong year for Apollo, underpinned by significant global
expansion, so let me briefly recount the key highlights:

e On 11 July 2017, Apollo completed the acquisition of the remaining 79.78% of shares in
CanaDream Inc. which it did not previously own, for $20.1m. The acquisition of
CanaDream provided Apollo with a significant boost in its North American market
presence.

e On 23 August 2017, Apollo completed the acquisition of George Day Caravans &
Motorhomes for $9.1 million, to firmly cement Apollo’s standing as the largest network of
owned motorhome retail locations in Australia.

e Apollo reported its result for the half year ended 31 December 2017 to the ASX and
shareholders on 26 February 2018.

e During 2018, Apollo also strengthened its operations in the United States of America
market through its expansion to the east coast, with new branches established in Orlando
and New York.

e The Toronto and Halifax rental branches were relocated to new, improved, facilities in late
FY18, to provide an enhanced guest experience.

e On 26 March 2018, Apollo acquired 100% of the shares in Camperco Group Limited, one
of the largest independent motorhome rental and sales operators in the United Kingdom
and Ireland for $11.6m. The acquisition represents a significant milestone in the
Company’s global expansion strategy, providing a platform for further expansion into
mainland Europe.

e On 10 August 2018, post reporting date, Apollo acquired the brands Fleetwood RV,
Coromal and Windsor and their associated intellectual property for $1.0m. The acquisition
brings consolidation to an incredibly fragmented caravan industry within Australia and
allows the company to leverage the existing manufacturing capacity in its Brisbane facility
to increase production numbers.

Apollo Tourism & Leisure Ltd, ACN 614 714 742

Head Office: 698 Nudgee Road Northgate (Brisbane) Qld 4013 Australia | Ph: +61 7 3265 9200 | Fax: +61 7 3265 9201
Free Call: Australia: 1800 777 779 | International: +800 3260 5466
www.apollotourism.com | info@apollotourism.com



http://www.apollotourism.com/
mailto:info@apollotourism.com

A
-

-

-

’

e On 22 August 2018, Apollo released its results for the year ended 30 June 2018.

We are pleased with how we are going on all fronts so far this financial year, but let me close
my introduction by saying that Luke and his team are both energised by the opportunities that
these initiatives present but are also cognizant of the need to implement Apollo’s business
model successfully across this larger asset base, to deliver the returns that Apollo’s
shareholders seek from the capital they have invested in Apollo.

| will now ask Luke to present his Managing Director’s presentation. The results of the poll
will be released on the ASM when they are available later today.

Stephen Lonie
Chairman
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APOLLO TOURISM & LEISURE LTD

This document has been prepared by Apollo Tourism & Leisure Ltd (“ATL” or “Apollo” or “Group”) and comprises written materials/slides for
a presentation concerning ATL.

This presentation is for information purposes only and does not constitute or form part of any offer or invitation to acquire, sell or otherwise
dispose of, or issue, or any solicitation of any offer to sell or otherwise dispose of, purchase or subscribe for, any securities, nor does it
constitute investment advice, nor shall it or any part of it nor the fact of its distribution form the basis of, or be relied on in connection with,
any or contract or investment decision. Certain statements in this presentation are forward looking statements. You can identify these
statements by the fact that they use words such as “anticipate”, “estimate”, “expect’, “project”, “intend”, “plan”, “believe”, “target”, “may”,
“assume” and words of similar import.

These forward looking statements speak only as at the date of this presentation. These statements are based on current expectations and
beliefs and, by their nature, are subject to a number of known and unknown risks and uncertainties that could cause the actual results,
performances and achievements to differ materially from any expected future results, performance or achievements expressed or implied by
such forward looking statements.

No representation, warranty or assurance (express or implied) is given or made by ATL that the forward looking statements contained in this
presentation are accurate, complete, reliable or adequate or that they will be achieved or prove to be correct. Except for any statutory liability
which cannot be excluded, ATL and its respective officers, employees and advisers expressly disclaim any responsibility for the accuracy or
completeness of the forward looking statements and exclude all liability whatsoever (including negligence) for any direct or indirect loss or
damage which may be suffered by any person as a consequence of any information in this presentation or any error or omission therefrom.

Subject to any continuing obligation under applicable law or relevant listing rules of the ASX, ATL disclaims any obligation or undertaking to
disseminate any updates or revisions to any forward looking statements in these materials to reflect any change in expectations in relation to
any forward looking statements or any change in events, conditions or circumstances on which any statement is based. Nothing in these
materials shall under any circumstances create an implication that there has been no change in the affairs of ATL since the date of the
presentation.



FY18
FINANCIAL HIGHLIGHTS

EARNINGS BEFORE
TOTAL REVENUE INTEREST AND TAX

$356M $40.4M

UP 107% ON PCP UP 157% ON PCP

STATUTORY NET PROFIT UNDERLYING NET PROFIT
AFTER TAX AFTER TAX

$19.2M $19.5M

UP 122% ON PCP UP 41% ON-PCP

RETURN ON FUNDS EMPLOYED RETURN ON EQUITY

13.4%

UP FROM 9.0% PCP

BASIC EARNINGS PER SHARE

10.6 crs

AR €
UP 19% ON PCP UP FROM 2 S CPE PCP~ ,&;

* INTERIM DIVIDEND OF 2.0 CPS - 100.0% FRANKED, FINAL DIVIDEND OF 3.0 CPS UNFBANKED ’’ "
** THE INTERIM DIVIDEND FOR FY17 WAS FOR THE PERIOD FROM THE DATE OF-LISTNG ON THE Asx 4NOVEMBER\,2016,
DECEMBER 2016 AND THEREFORE DOES NOT REPRESENT A FULL COMPARATIVE PERIOD P s Yy g :"k d A ’
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Apollo Tourism & Leisure Ltd (ASX: ATL) is a multi-national, manufacturer and

importer, rental fleet operator, wholeggler and retaildllafa broad rage of

recreational vehicles including motgfhomes, cg & and car@¥®ns.
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EUROPE & UK ;

RV RENTALS
RV AND RV AC
SALES

AUSTRALIA

MANUFACTURING
RV RENTALS
NEW AND EX-RENTAL RV SALES

. Rental fleet sizes provided are peak fleet numbers for FY18.
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UNITED STATES OF
AMERICA & CANADA!

RV RENTALS
EX-RENTAL RV SALES

NEW ZEALAND

MANUFACTURING
RV RENTALS
NEW AND EX-RENTAL RV SALES
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APOLLO TOURISM & LEISURE LTD

FY18 RESULTS

AS$M FY18 FY17  Movement % Change
Positive growth across all operating Total revenue 355.6 1715 184.1 107.3%
segments.

Earnings before interest and tax 40.4 15.8 24.6 155.7%
Group NPAT has more than doubled, EBIT margin 11.4% 9.2% 2.2% N/M
F:iue to organ_lc grOWI.h and syccessful Statutory net profit after tax 19.2 8.6 10.6 123.3%
implementation and integration of
acquisitions. Underlying net profit after tax* 19.5 13.9 5.6 40.3%

) ) ROFE 13.4% 9.0% 4.4% N/M

Australia has continued to be a strong . . .
performer with 57.1% EBIT growth. 21012 A Y0 i MY

Cash and cash equivalents 36.6 48.6 (12.0) (24.7%)
aned and dynamic rental flegt was Earnings per share (cents per share) 10.6 8.9 1.7 19.1%
increased across all geographical o

Total dividend (cents per share) 5.0 25 25 100.0%

NZ rentals experienced excellent

growth, due to strong brand presence.

CanaDream acquisition significantly
boosted performance of the North
American segment.

Platform for expansion into Europe
established via the acquisition of
Camperco.
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Europe & UK

North America

Other

EBIT FY18

No. months of results contributing to

Apollo’s P&L

Sydney RV
Kratzmann’s
George Day

CanaDream

USA

Camperco

FY18

12 mths

12 mths

10 mths

11.5 mths

12 mths

3 mths

FY17
5 mths
1 mth
N/A

22% share
of profits

9 mths

N/A
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APOLLO TOURISM & LEISURE LTD

SEGMENT RESULTS FY18 VS FY17

FY18 FY17 Growth ($) Change (%)
REVENUE REVENUE REVENUE REVENUE
Australia 208.2 18.2 106.9 11.6 101.3 6.6 94.8% 56.9%
New Zealand 311 8.9 28.3 7.7 2.8 1.2 9.9% 15.6%
North America 113.8 13.7 374 (2.2) 76.4 15.9 204.3% N/M
Europe & UK 2.8 0.4 - - 2.8 0.4 N/M N/M
Other/eliminations (0.4) (0.7) (1.1) (1.4) 0.7 0.7 N/M N/M
Total 355.5 40.5 171.5 15.7 184.0 24.8 107.3% 158.0%

FY18 Revenue

0 Australia

Mew Zealand
[ North America
. Europe & UK

Other/Eliminations

FY18 EBIT

[ Australia
New Zealand

| North America

. Europe & UK
Other/Eliminations

o Australia: Very strong overall performance driven by increased rental demand, acquisition of George Day Caravans & Motorhomes
and full year trading of Kratzmann and Sydney RV businesses.

o New Zealand: Continued rental growth driven by strong brand presence and implementation of strategic initiatives in the region.
o North America: Acquisition of CanaDream has significantly strengthened Apollo’s North American presence and underpinned the
segment’s strong performance. CanaDream has assumed responsibility of North American operations, utilising the managerial

experience within the CanaDream management team, ensuring North American growth prospects remain solid.

o Europe & UK: Acquisition of Camperco Group establishes a beachhead for further expansion into mainland Europe in FY19.
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APOLLO TOURISM & LEISURE LTD

DIGITAL ECOSYSTEM

Apollo has a number of digital assets within the RV ecosystem. Apollo’s strategy is to capitalise on existing investments in
digital assets to:

. Enhance rental guest experience and on-trip revenue share.
. Create ongoing relationships with Apollo’s retail customers.

. Develop platforms to manage and generate revenue in the RV sharing economy (Camplify).

ApolloConnect is Apollo’s Guest Engagement App that was launched in April 2018 in Australia and in June 2018, in New
Zealand and allows Apollo’s guests to search and book real-time holiday park availability, attractions and experiences, to
customise their road trip.

Vehicle telemetry implementation is progressing across the global fleet and to be completed by Q2 FY19.

Retail App is planned for FY19, to provide Apollo’s retail customers with support and interaction with their vehicle, as well as
leveraging Apollo’s partner network to provide the same ancillary services provided to rental guests.

Search Results

Enjay your holiday,
Drive Safely.

Your destination is set to Australia| Change

APOLLO MOTORHOME HOLIDAYS

9.3 /10 (1529 Reviews)

___jnl__'

Ingenia Holidays Cairns Coconut

D Places to stay m Boo! The multi award winning Ingenia Holidays
Cairns Coconut is a friendly oasis set amidst |

Safe Driving

Brisbane Story Bridge
Adventure Climb

Video Library
Lone Pine Koala Sanctuary
and River Cruise Packages Safe Driving 3
NRMA Cairns Holiday Park
Regardless if you are looking for a pristine
ﬁ beach getaway or to get back to nature in bre & @ =

HOME
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Balancing organic growth and growth
through acquisitions, remains a
primary objective. Increased market
activity generating a wealth of
opportunities.

Apollo has confidence in the quality
of its recent acquisitions and will
continue to seek strategic
investment opportunities.

Continued investment in digital initiatives
to provide industry leading guest
experiences. Introduction of telematics to
improve fleet management.

Addition of new retail sales sites and
leveraging of distribution network
synergies is expected to boost RV
sales revenues. Ancillary revenue
streams such as F&I and servicing
remain a focus.

APOLLO TOURISM & LEISURE LTD

Strong performance driven by
continued operational enhancements
and successful acquisitions.

Global rental business outlook is
positive, with tourism industries
performing strongly in all operating
regions. Investment in new facilities, to
continually improve guest experience.

FY19 focus on consolidation of
established position in existing
markets and expansion in North
America and Europe.

Geo-political risks an area of focus,
particularly Brexit and potential US
trade tariffs. Wider political environment
and foreign exchange markets to be
monitored.

Further investment in IT

infrastructure and systems to drive
efficiencies and promote best
practice operations.



FY19 PROFIT GUIDANCE

NPAT FY19
$22M - $24M (Guidance maintained)
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