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ABOUT
NEARMAP

Nearmap Ltd (ABN 37 038 702 907) and its subsidiaries
(Nearmap or Company) is an innovative location
intelligence company capturing a rich data set about the

real world, providing high value insights to a diverse range of
business and government organisations.

Using its own patented camera system and processing
software, Nearmap captures wide-scale urban areas in
Australia, New Zealand, the United States of America
and Canada multiple times each year, making fresh
content instantly available in the cloud via web app or
APl integration.

Every day, Nearmap helps tens of thousands of users
conduct virtual site visits for deep, data driven insights
— enabling informed decisions, streamlined operations
and robust bottom lines.

Founded in Australia in 2007, Nearmap is one of the ten
largest aerial survey companies in the world by annual data
collection volume and is publicly listed on the Australian
Securities Exchange (ASX).

Nearmap now employs nearly 300 people globally and held
a total subscription portfolio of $90.2m as at 30 June 2019.

NEARMAP CAPTURES IMAGERY IN FOUR COUNTRIES...

@ O

UNITED STATES
71% population
coverage

AUSTRALIA
88% population
coverage

CANADA
64% population
coverage

NEW ZEALAND
75% population
coverage
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CHAIRMAN'S
LETTER

MR PETER JAMES
NON-EXECUTIVE CHAIRMAN

Dear Shareholder,

Itis a pleasure to present the Nearmap 2019 Annual Report.

A YEAR OF EXECUTION

FY19 has been a year of execution for Nearmap. Following the successful $70 million equity raising in September
2018, we are accelerating progress in our North American business and reinforcing our market leading position
in Australia & New Zealand. Achieving cash flow breakeven for the core business was a key milestone with the
business well funded to execute on the growth opportunities ahead.

After introducing Panorama and Oblique imagery in FY18, our product offering expanded again with the
introduction of 3D imagery. Additionally, after several years of research and development, we announced significant
progress in our Artificial Intelligence and Machine Learning capabilities. Nearmap owns this technology —and

more importantly the underlying data set — and has already engaged with a number of trial customers to better
understand the commercial applications and value proposition this technology can deliver.

Even with the best in class technological advancements in the last two years, keeping us at the forefront of the
location content and intelligence market, we are not standing still. Nearmap will continue to invest in research and
development from our head office in Australia to evolve our product offering and expand our addressable market.

North America is a key focus given the opportunities in that market. FY19 delivered 76% growth in annualised
contract value (ACV) and North America now makes up more than a third of the Company’s overall portfolio.

We are well placed to continue this growth. The 2018 capital raising enabled the Company to step up its North
American plans, with a second sales office opened in New York earlier this year, as well as funding our expansion
into Canada. The first full Canadian capture was completed and online in June, increasing our geographic coverage
to four countries. We will continue to grow our North American footprint in FY20 and the sales as well as marketing
capability to deliver retums.

The Australian & New Zealand business again delivered strong ACV growth in FY19 of 19%. Continued improvement
in customer retention has firmly established our market leading position, which the introduction of our new content
will continue to support. We sold New Zealand content to the first domestic customers this financial year. Sales
momentum there has been underpinned by the completion of our third capture, the point after which customers
are most receptive to subscribing to our imagery.

The equity raising strengthened our balance sheet and the Australian & New Zealand business continues to deliver
strong levels of cash flow generation. The Company remains debt free and therefore in an excellent financial
position to continue funding execution of our long-term strategic objectives.

GOVERNANCE

Subsequent to the signing of the FY19 Appendix 4E and Annual Financial Report, we appointed Ms Tracey

Horton AO as an Independent Non-executive Director. Tracey brings her significant global strategic skills as well as
extensive ASX experience to Nearmap and will be of great assistance to the Company. Due to increased executive
commitments, Non-executive Director Mr lan Morris advised the Board he will not seek re-election at the 2019
Annual General Meeting and, on behalf of the Board, | want to thank lan for his valuable contribution to Nearmap
over the previous three years.

Nearmap seeks to achieve best practice in Corporate Governance and the Company’s Board, senior executives and
employees are committed to achieving this goal. The Company has a strong Corporate Governance framework
across its operations and details of this, together with relevant policies and procedures, can be found at https://
www.nearmap.com/au/en/investors/governance. | note that in February 2019, the ASX Corporate Governance
Council introduced the 4th Edition of the ASX Corporate Governance Principles, which will apply to Nearmap for its
financial year commencing 1 July 2020. We will review our Corporate Governance framework against the 4th Edition
and report against these as part of our annual reporting for FY21.

MANAGEMENT

| am very proud of our executive management at Nearmap; they are a strong, experienced, growth-oriented team.
To continue to elevate the Nearmap presence in both the Australian and North American markets, we appointed
Mr Harvey Sanchez as the Company's Chief Marketing Officer. Harvey brings a vast amount of experience to the
role. We continue to recruit world class talent across the organisation, with a focus on the skills and diversity to
capitalise on the global market opportunity which Nearmap is unlocking.

OUTLOOK

Nearmap has had an excellent year and we will continue to execute on our growth initiatives. We have a proven
and unique business model, an outstanding team, world class technology, and capital to support the execution
of our strategy.

In conclusion, on behalf of the Board and senior management, | would like to thank all our employees for their
efforts during the year and our shareholders for their ongoing support. As we move through FY20 we will continue
to invest in our team, our content, our technology and our sales and marketing capability to deliver another year
of strong ACV growth, and further grow the business’ global leadership position in the aerial imagery and location
intelligence market.

I look forward to yet another exciting year ahead.

PETER JAMES
Chairman
Sydney

15 October 2019

Captured: 17/03/2019
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TO OUR SHAREHOLDERS, EMPLOYEES AND CUSTOMERS,

Nearmap was founded twelve years ago, in a small office in the western suburbs of Perth, with one idea in mind:
when you change the way people view the world, you can profoundly change the way they work. Twelve years,
15 petabytes (that's 15 billion megabytes) and more than 6.5 million square kilometres later, Nearmap is firmly
established as a global leader in aerial imagery and location intelligence technology, as well as a great Australian
technology success story of which every shareholder can be proud.

FY19 demonstrated execution on a number of strategic objectives. First and foremost, our investment in research
and technology delivered several significant product milestones throughout the year. Geographically we
accelerated our capture program, our sales and marketing capacity in North America, and consolidated our market
leading position in Australia & New Zealand. We continued to invest in our people to allow us to become the world
leader in aerial imagery and location intelligence.

The Company’s proprietary HyperCamera2 capture system, in commercial operation for two years, enables the
generation of 3D models at scale. For the first time in FY19, customers have been able to access this 3D imagery
online through Nearmap MapBrowser, opening up new growth opportunities for a range of use cases across
different industry sectors. Our investment in Artificial Intelligence, which began two years ago, was demonstrated
at Nearmap Navig8 events across Australia in June and has subsequently been in beta testing with a number

of customers. | am encouraged by the customer opportunities this technology can offer and look forward to
commercialising this technology during FY20.

The North American market remains the Company’s biggest opportunity. It is a highly fragmented market with a
number of smaller players who have not developed a scalable footprint. Nearmap, after only five years, is already
well established as one of the leading pure-play aerial imagery companies in the United States. With market
penetration of 1-2%, the opportunity for our business is significant. We expanded our capture program to Canada,
committing to two captures per year. Canada is similar to Australia, albeit the market size is slightly larger. The
population is centred around major metropolitan regions, enabling efficient capture —which is important given the
seasonal conditions. FY19 delivered exceptionally strong growth across the North American business and | look
forward to this continuing in FY20.

The Australian & New Zealand business delivered 19% incremental ACV growth and increased our market
penetration. A key factor for this performance has been our investment in customer success and retention.
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Nearmap now has a dedicated team responsible for delivering a better customer experience, with the overall goal
of increasing retention of our customer base. Churn, namely those customers who left Nearmap after their contract
period ended, has fallen from 7.3% in FY18 to 5.6% in FY19, a reflection of an improved product offering and better
customer experience. These investments in the long-term success of our customers ensure the long-term success
of Nearmap.

It has been quite a journey for the management team and our employees in the last two years. We moved offices
in Sydney, opened a new office in New York, and almost doubled our team from 160 employees in FY17 to almost
300 employees in FY19. Behind every great company are great people, and | would like to take this opportunity to
thank every one of our employees across the world for their dedication to our Company. | would also like to thank

L
1y,

my executive team for the leadership and guidance they have again provided this year. We have had a stable team
in place for some time now and | look forward to working with them to support the ongoing growth of our business
in the months and years ahead.
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Technology companies that stand still and stop investing in their product and their people eventually lose out

to competitors. At Nearmap, we are very cognisant of the need to continually innovate and develop new and
better technology for our customers. We will continue to invest in research and development across the business,
delivering technology to grow our revenue and customer base —which is fundamental to the long-term growth
plans for the business and our shareholders. Our strong balance sheet and disciplined investment approach puts
us in a great position to accelerate this growth. | look forward to continuing this journey with you in the years ahead.
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ACCELERATION
IN NORTH

AMERICA

e FY19 delivered 76% growth in ACV -
North America now comprises 36%
of the group portfolio

* Geographic expansion into Canada;
first capture was completed with 64%
population coverage and first sale
of Canadian content

e Continued investment in sales and
marketing to take advantage of the
significant North American market
opportunity, including a second sales
office in New York

® Revenues in the sixth year of operations
were more than double the revenues
generated in Australia in the equivalent year
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Captured: 17/05/2019
Canberra ACT Australia

Market leadership in Australia and New
Zealand reinforced with 19% ACV growth
to $57.9m

Customer retention significantly improved
as a result of increased investment in
customer experience and engagement

New Zealand operations firmly established,
with content delivered to domestic New
Zealand customers

Continuing growth across all customer
segments, highlighting the resilience of
the Company’s portfolio
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A TEAM OF
WORLD CLASS
TALENT

Nearly 300 employees globally, a 40%
increase on the prior year, with the team
focused on scaling the business to become
the global leader in location intelligence

Executive and senior management team
strengthened to enable further growth and
operational scalability

Significant investment across product
and technology teams, to accelerate the
delivery of new content and extend our
technology and leadership position
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IN SUMMARY

1

The 2019 financial year has been the transformational
year we set out for Nearmap twelve months ago.

We saw record growth in our subscription portfolio,
delivered a suite of revolutionary new products, and
saw increased traction in our North American business.
We also made strong progress accelerating our
strategic growth initiatives outlined at the time of last
year’s capital raise.

The ability to create 3D models and the opportunity to
apply machine learning to our data not only opens up
additional, larger components of the global location
intelligence market, they enable Nearmap to provide
further insight and solutions to our customers. As
important as our expanded location content offering

is to our customers, providing them with rapid insight
from that data is the natural next step in our evolution.

Looking forward, Nearmap is uniquely positioned
to be the global leader in the location intelligence
market derived from aerial imagery. Our scalable
subscription business model, clear technology
leadership and world class team have put us in this
strong position. In FY20 we will continue to invest in
our team, our product and our sales and marketing
to increase penetration of our content and further
expand our overall market opportunity.

e

ROB NEWMAN

Managing Director and Chief Executive Officer
Sydney

15 October 2019
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Image supplied by Architectus depicts the 505 George St project set amongst
neighbouring buildings from a 3D Nearmap dataset, for the purpose of analysis.
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WHO: Architectus

Architectus is a leading Australian design studio of more than 350 architects, interior
architects, urban designers and urban planners with studios in Adelaide, Auckland,
Brisbane, Christchurch, Melbourne, Perth, and Sydney. Within Architectus, BIM
Consulting is a technology subsidiary helping clients save money and time, reduce
risk, and improve quality through better access to real-time data, coupled with
more effective communication and collaboration.

THEIR CHALLENGE:

Exploration of development opportunities (and constraints) is a key function of the
business. “It's fundamentally important that we not only use info that we get from
Nearmap to analyse and make better decisions, but that we communicate those
decisions, and tools like Nearmap are really good at enabling that,” says Steve Fox,
principal at Architectus and manager of BIM Consulting.

3D modelling is essential to BIM Consulting's digitisation workflow. Fox explains,
"We are virtualising things that exist in the real world, whether to be designed and
built, or whether we are modelling existing conditions. We use 3D modelling at city
scale, for example, looking at individual city blocks.”

The urban design industry is undergoing a period of intense scrutiny. “There are a
lot of compliance measures, with regulations to observe around height, access to
solar, and distribution of views,” Fox says. BIM Consulting requires a solution that
makes this information easily discoverable.

HOW NEARMAP HELPS:

Nearmap 3D gives Architectus an accurate digitised reference dataset for solar
compliance, view impact analysis, development massing and scale studies, and
3D site visualisations. “Nearmap datasets offer us many advantages. They are
geolocated, recently captured, quickly procured from the online platform, and
flexible in the amount of data to be drawn down,” says Fox. “The idea of being
able to put a proposal up and see the impact of that proposal - that's a very clear
use of 3D geometry from Nearmap,” he says.

Architectus exports data directly from the new 3D in MapBrowser tool to analyse
localised blocks. “We do shadow analysis over winter, to see the impact of the worst
scenarios; we analyse access to daylight on residential buildings - this is a highly
sensitive area where you have to provide a percentage of habitable spaces within
apartment complexes.”

Accuracy in this type of analysis is paramount. “It’s not just about the old way of
doing things, looking at a mapping platform and extruding boxes and anticipating
the heights; it has to be much more rigorous now. Nearmap is an avenue for us to
take that through,” says Fox.

CUSTOMER STORY
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GROUNDBREAKING ACCURACY
AND PRODUCTIVITY IN

LANDSCAPING
CUSTOMER STORY

WHO: Elite Grounds L.C.

Elite Grounds L.C., is a Utah based full-service landscaping company, offering landscape maintenance,
landscape construction, sprinkler services, chemical services, snow and ice control, dormant pruning, holiday
lights, and many more specialised services. With booming population growth in the Salt Lake City Metro area,
Elite Grounds' business is blooming - serving hundreds of clients within a 50 mile (approximately 80km) radius.

THEIR CHALLENGE:

Before using Nearmap, Elite Grounds resorted to using satellite imagery which was often old and blurry
and made it difficult for the team to produce accurate bids without site visits. It didn't represent recent
features like buildings, roads and property details like sprinklers and valve boxes, which were too small to
notice at that resolution.

The Elite Grounds team had no reliable way of viewing the same property in multiple seasons. If the team
was referring to imagery captured in warmer months, tree coverage made it difficult to measure the property.

HOW NEARMAP HELPS:

Nearmap high-resolution aerial maps give Elite Grounds access to clear, current imagery - a location tool
it can trust with its biggest projects. Employees no longer spend a full day in the field manually verifying
measurements. Instead, the Elite Grounds team uses measurement tools within the Nearmap web app,
MapBrowser, to prepare bids from the office or anywhere - saving significant amounts of time, resources,
and money.

"Nearmap saves our staff between six and twelve hours minimum per job. Eliminating time on site and
preventing change orders has reduced job estimate time by about 75 percent,” says Cameron Ashby,
System Manager at Elite Grounds.

BENEFITS OF USING NEARMAP IMAGERY

TIMELY AND ACCURATE MEASUREMENTS AND QUOTES - The Elite Grounds team tested Nearmap 2.8"
GSD imagery against traditional onsite measuring - both sets of measurements were within feet of each other,
but the site team took four times as long to gather data.

MULTI-SEASONAL CONTEXT - With access to nearly five years of historical imagery, Elite Grounds
can view spring and fall captures when foliage doesn't get in the way of measurements.

ACCURATE INVENTORY & RESOURCE DEPLOYMENT - The line tool in MapBrowser helps the Elite Grounds
team measure rooflines of commercial and residential properties perfectly, traditionally challenging in winter.
For holiday lighting services, this means they can order the appropriate quantity of light strands and reduce excess.

"With the time and cost savings we've achieved through Nearmap, | only wish we had implemented
the solution sooner. Working with Nearmap is a no-brainer,” says Ashby.

22  CUSTOMER STORY




WHO: VMR Bribie Island

Volunteer Marine Rescue Bribie Island operates in an area where there are
approximately 30,000 seafaring vessels, most of which are recreational. Volunteers
take about 15,000 radio calls, including 250 callouts for assistance, each year.

“Anyone can ask us to help them,” explains Gary Voss, the organisation’s secretary
and maritime trainer. The service covers about 500 square miles with three rescue
vessels, supported by a 365-days-a-year, 13-hours-a-day radio room. “Boaters may
have broken down, run out of fuel, or crashed into something,” says Voss, who
skippers one of the rescue boats himself.

THEIR CHALLENGE:

With infrequent surveys, the area’s shifting sandbanks quickly make marine charts
outdated. “We're in a reasonably treacherous area with shallow sandbars and
sandbanks. There are a lot of opportunities to get it wrong,” Voss explains. “There
are big storms, and it shifts every few months.”

It's a challenge for everyone on the waterways, even the volunteer rescuers.
"Our own people don't want to run aground while heading out to assist someone,”
Voss explains. “That's embarrassing.”

HOW NEARMAP HELPS:

Volunteer Marine Rescue Bribie Island uses Nearmap aerial mapping to capture
the sandbars, rocks and deep channels that can cause boaters to run into trouble.
With this detail the volunteers are able to produce an accurate, up-to-date guide
for the waterways.

With Nearmap, there’s sufficient detail to show members “what’s actually there
within the channels”, says Vioss. “The imagery actually sweeps across our entire
waterway, the Pumicestone Passage. We use a low tide image so we can see the
sandbanks clearly.” Nearmap imagery allows Voss' team to discover hazards that
aren’t necessarily noticeable from either the ground or on water.

The marine guides are distributed in waterproof packs at educational seminars.
One side features the chart that people have historically relied on, while on the
other is a current Nearmap image with hazardous areas annotated.

"It does make a terrific difference. There's such positive feedback from the seminars.
Members use it as a reference when in transit on their boat. Every time we do a new
batch, we update the imagery. It's very current.”

CUSTOMER STORY
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PROSPECTING AT THE
SPEED OF LIGHT

CUSTOMER STORY
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WHO: Momentum Solar

Momentum Solar has helped build the solar community in the eastern United
States since 2009. Initially serving clients throughout New Jersey, Momentum

Solar is rapidly expanding its business nationwide. To accomplish this, Momentum
Solar utilises aerial imagery to accelerate the process of assessment and solar panel
design and installation.

THEIR CHALLENGE:

Previously, Momentum Solar used satellite imagery from multiple sources to assess or
qualify houses and duplexes for solar panels. In addition, they were using a completely
different software program to mock up solar designs.

Aside from being frustrated with the inefficiency inherent in switching between multiple
imagery sources, the Momentum Solar team had no reliable way of viewing the same
property across seasons. This made it difficult to accurately qualify a house before
sending a technician for an on-site assessment. For instance, if a satellite image of a
home was taken in winter, there was no way of knowing whether spring and summer
leaves would block too much of a roof to make solar a viable option for the customer.

HOW NEARMAP HELPS:

Implementing Nearmap has accelerated and improved Momentum Solar's operations
in multiple ways. The accuracy and timeliness of images allows Momentum Solar to
have faster and more accurate assessments, providing time for more appointments.
When once it used to take almost two weeks before a technician could get a quote to
a customer, it now takes just a couple of days.

The advantage of having the ability to see both current and historical images of a
property boosts the accuracy of assessments. Using Nearmap, Momentum Solar can
instantly switch between current and previous captures for more precise qualification
and design.

The all-in-one solution further speeds up the process and allows technicians to show
customers final results virtually before the first panel is placed. Without the need

to toggle between software programs to visualise panel placement, Momentum
Solar can create a panel placement proposal in five to seven minutes - a task that
previously took 15-20 minutes. Nearmap makes it easy for Momentum Solar to
show its customers exactly what the final results will look like, and quickly make any
necessary adjustments. “With Nearmap, all the necessary information is in one easy-
to-use program. We can decide if the property is suitable for solar within two to three
minutes,” says James Kennedy, Program Manager at Momentum Solar. “The high-
resolution captures reveal roof space, shading, and any obstructions so we can make
accurate, timely assessments.”

CUSTOMER STORY




SUSTAINABILITY
STATEMENT

MESSAGE FROM THE CEO

Nearmap is providing a window into the Company’s approach to
sustainability in our inaugural Sustainability Statement.

This Statement details how we prioritise our people and culture, our
relationships with suppliers, stakeholders and the broader community,
and our activities as they relate to the environment. Nearmap has a
positive story to tell on sustainability and by producing this Statement,
everyone can understand the significant contribution our Company

is making.

As populations grow and cities expand, there is an increasing

impact on our urban environment. Innovation and technology, when
combined, can help offset this impact and deliver substantial benefits
to industry and the broader community.

Nearmap is at the forefront of building out the technology which
enables better planning decisions and improved outcomes for both
the environment and society. Our content allows customers to save
time, reduce their carbon emissions and improve occupational health
and safety outcomes by not physically travelling to a site they need to
monitor, assess, inspect or visualise.

Assessing our impact and performance when it comes to sustainability
is a process we will be striving to continuously improve. This Statement
provides the foundation for our Company to build upon in future years,
and we look forward to continuing to shape a sustainable business of
which shareholders, employees and customers can all be proud.
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SUSTAINABILITY
STATEMENT

NEARMAP CORE VALUES

Nearmap Ltd (Nearmap or Company)
has a high-performance culture which is
open, engaged, and diverse, allowing
employees to grow and succeed. This
culture is put into action through an
emphasis on Company policies and
giving all Nearmap employees the
necessary resources to succeed in their
roles. The leadership team lead by
example, carrying out the core values
in everything they do, and continuously
reinforce the Company’s mission,
vision, and values. Employees get the
opportunity to live and breathe these
core values every day. These values
encourage employees to:

30 SUSTAINABILITY STATEMENT

OWNIIT

Hold one’s self and others
accountable for success

WORK IT

Collaborate and work as a team

TELLIT

Be honest and transparent
in communication

LOVE IT

Be passionate about what people
do and how it is done

RISK IT

Be fearless and curious when
people need to be

The Company’s commitment to an open and
engaged culture can be seen throughout
the organisation. At fortnightly all-company
stand-ups; the CEO addresses all employees
and provides updates on the good, the

bad, and the not-so-good, and takes any,
sometimes difficult questions that may come
from this. Deep-dives are held each fortnight
which allow individual teams to dig deeper
into a project, outlining their ambitions to

all employees and fostering a transparent
and inclusive culture within the organisation.
Additionally, the core values which define
the Company’s culture are tied to the
‘People’s Choice Awards', an avenue where
every month employees can nominate an
employee that they feel embodies one

or more of these values. Award recipients
are publicly acknowledged by the CEO,
providing an environment where recognition
is valued.

Nearmap has an open-door policy where
all executives and managers, including the
CEO, are approachable. This ease of access
allows all employees to contribute to key
decisions and elevates every employee’s
responsibility and impact in the organisation.
This motivates a higher sense of fulfillment
for each employee in their role, and fosters
a culture where employees look forward to
travelling to their “home away from home"
every weekday.

DIVERSITY & INCLUSION

Nearmap is committed to providing a
diverse and inclusive environment, where
employees are empowered to live the
Company’s core values and be the best
they can be. The Company aspires to be an
employer renowned and respected for its
diverse and inclusive environment, free from
any discrimination. The Board is regularly
updated and is responsible for the oversight
of progress the Company is making on all
new initiatives and programs that seek to
support diversity and inclusion.

Being able to attract, retain and motivate
employees from the widest possible pool

of available talent is critical in contributing

to the ongoing success of the Company.
Recruitment and selection practices at all
levels of the Company, including at a Board
level, are structured so that a diverse range
of candidates are considered. The Company
is committed to guarding against any
conscious or unconscious biases that might
discriminate against certain candidates, and
in FY20 management will undergo formal
unconscious bias training, with the intention
of further helping employees and hiring
partners better understand what can be
done to ensure any conscious or unconscious
biases can be overcome.

Returning to work whilst raising a young
family presents unique challenges and
Nearmap specifically ensures its policies are
flexible and encouraging of all employees
to step back into the workforce if and when
they wish to do so. Initially, employees have
access to up to twelve weeks paid parental
leave for primary carers and two weeks paid
parental leave for secondary carers. Upon
returning to work, Nearmap ensures it offers
all employees a flexible working environment
to successfully manage this transition.

Nearmap has targeted a 100% retum rate
every year for all employees and in FY19

the Company is pleased to disclose that it
achieved a 100% rate of return for employees
from maternity and paternity leave.

Nearmap operates in an industry which
faces some challenges in recruiting qualified
women into the workplace. Completions

of Science, Technology, Engineering &
Mathematics (STEM) subjects by women

at a tertiary level are less than 21%, and
employment across these industries
represents only 17% of the qualified
population. At Nearmap the overall gender
diversity was split between 73% male and
27% female, and within STEM 80% male and
20% female. Although female representation
within STEM is higher than average, the
Company has put in place strategies to
further improve female representation in
STEM roles. Women make up 38% of the
Company’s global management team,
which will provide a platform for Nearmap
to mentor the next generation of women
within STEM.

Several initiatives have been launched to
overcome the challenges of recruiting a
diverse talent pool within STEM. These
initiatives include, but are not limited to,
utilising such platforms as:

e \WWORK180, the only platform that pre-
screens employers to see how well they
support women’s careers, considering
arrangements such as parental leave,
flexible working arrangements, pay equity,
and professional development. Nearmap
now advertises all open positions on
this platform with a particular focus of
attracting STEM candidates.

¢ Hatch, a specialist recruitment firm
partnered with nine educational
institutions which provides access to a
pool of students seeking part time work
during study. 55% of Hatch's student
pool are women and 25% are from
STEM backgrounds, providing Nearmap
with an a