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21 October 2019  
 

Nasdaq welcomes Ecofibre Limited to the Nasdaq International 
Designation 
 

Ecofibre Limited (Ecofibre, Company) 

(ASX:EOF, OTC – Nasdaq Intl Designation: 

EOFBF) is pleased to announce that it has 

been admitted into the Nasdaq International 

Designation program under the symbol 

EOFBF.  This is an over-the-counter (OTC) 

program designed for non-US companies, 

which provides greater visibility to US 

investors. 

"Two of Ecofibre's three businesses are 

located in the US", said Ecofibre CEO Eric 

Wang, "and as the Company’s profile 

increases this designation provides simpler 

access to US-based investors". 

Member companies of the Nasdaq 

International Designation are not listed or 

traded on The Nasdaq Stock Market, LLC. 

and are not subject to the same listing or 

qualification standards applicable to 

securities listed or traded on an 

exchange.  The Company's Nasdaq 

International Designation profile page can be 

found on https://www.nasdaq.com/market-

activity/stocks/eofbf.  
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   Investor Relations and Media please contact: 

investor-relations@ecofibre.com 

 

About Ecofibre 

Ecofibre is a provider of hemp products in the United States and Australia. 

In the United States, the Company produces nutraceutical products for human and pet consumption, as well as topical creams 

and salves.  See www.anandahemp.com and www.anandaprofessional.com. 

In Australia, the Company produces 100% Australian grown and processed hemp food products including protein powders, 

de-hulled hemp seed and hemp oil.  See www.anandafood.com. 

The Company is also developing innovative hemp-based products in textiles and composite materials in partnership with 

Thomas Jefferson University (TJU) in the United States. See www.hempblack.com. 

The Company owns or controls key parts of the value chain in each business, from breeding, growing and production to sales 

and marketing.  Our value proposition to customers is built on strong brands and quality products. 


