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16 March 2020 
 

MURRAY RIVER ORGANICS SECURES $15M DEAL WITH MAJOR  
AUSTRALIAN SUPERMARKET RETAILER AND IMPLIMENTS PREVENTATIVE MEASURES TO MITIGATE  

COVID-19 RISKS TO OPERATIONS  
 

Murray River Organics Group Limited (ASX:MRG) (“MRG” or “the Company”) today announces it has 
secured two new contracts with a major Australian supermarket retailer worth approximately $15m 
over two years. MRG has been focused on growing its relationships in the Australian retail market and 
this new deal is a key milestone in achieving the new strategy launched in 2019. 

MRG’s scale and global sourcing capabilities have been the foundation for these new contracts, as we 
build partnerships with large scale retailers. Bringing organics and better-for-you foods to mainstream 
consumers is MRG’s strategic focus. 

This builds on the MRO branded ranging announced in February 2020 for 8 new products with another 
major Australian supermarket retailer, which is expected to generate $5M to $6M per annum. The 
products are expected to be on shelf from 1 June 2020.  

MRG Chief Executive Officer, Valentina Tripp said “We have been building our relationships through 
extensive collaboration, numerous site visits and engagement with our growers, as well as joint planning 
with our retail customers over the last nine months. We are delighted that the program is delivering and 
enabling us to secure material contracts going into FY21.” 

MRG is actively assessing the situation in relation to COVID-19 and its wider impact on the Company’s 
operations. MRG has experienced delays to shipping and orders in February and March and anticipates 
this to continue for the foreseeable future. MRG has implemented preventative measures to reduce 
risks to its people and operations at all sites including social distancing, limiting visitors to sites unless 
critical to operations, meetings using technology and remote working where possible.  

MRG will continue to inform the market of any material updates as the situation unfolds, however there 
is significant uncertainty as to the impacts of these recent unprecedented events on MRG's export and 
fresh programs as well as import supply chain delays. Given the current uncertainty about the impact of 
COVID-19 on the Company's operations, it is not possible for the Company to reliably quantify the 
potential impact on MRG's financial performance. However, the Company will continue to closely 
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monitor its expected financial performance against the EBITDA-S guidance provided in August 2019 and 
will keep the market informed of any material updates as soon as more information is available.  

The priority during this period of uncertainty is to maintain MRG’s current balance sheet strength and 
position. MRG presently has a strong balance sheet, following the successful capital raising undertaken 
earlier this year.  The Executive Team and Board are optimising the business for long-term growth by 
carefully managing the allocation of capital during this period. 

The Company is also implementing further cost reduction and cash management initiatives building on 
significant farm restructuring activities in December 2019 with the exit of the Colignan farm lease 
reducing cash needs by over $10m, a freeze on all non-urgent capital expenditure, and the recent exit of 
the South Park Drive warehouse facility and move to a variable 3PL model in Dandenong. These 
initiatives build on the cost reductions already achieved in operations in FY19 through Project Muscat. 

 
For further information: 
 
Helen McCombie      Valentina Tripp 
Citadel Magnus       Chief Executive Officer & Managing Director  
P: +61 411 756 248      P: +61 414 550 337 
E: hmccombie@citadelmagnus.com    E: vtripp@murrayriverorganics.com.au 
 
This announcement has been approved for release by the Board of MRG.  

 
Murray River Organics Group Limited (ASX: MRG) is a leading Australian producer, manufacturer, 
marketer and seller of certified organic, natural and better-for-you food products. We service the 
organic, natural and healthy food and snack market globally. 
 
For further information please visit www.murrayriverorganics.com.au 


