
RB Group owns and operates the leading global online marketplaces, 
hosted at Redbubble and TeePublic, powered by millions of 
independent artists, bringing more creativity into the world.

*The financial results have been audited and are on a delivered basis (unless otherwise noted). Strategic and operational 
metrics are from internal management reports and have not been subject to audit.



Emerging winner in rapidly shifting landscape

strengthening flywheel effects

on-demand business

strong, profitable growth 
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https://www.forbes.com/sites/brookerobertsislam/2020/04/13/designer-and-supply-chain-digital-revolution-how-covid-19-is-changing-the-fashion-industry/#20064b067ccc
https://www.mckinsey.com/~/media/McKinsey/Industries/Retail/Our%20Insights/Time%20for%20change%20How%20to%20use%20the%20crisis%20to%20make%20fashion%20sourcing%20more%20agile%20and%20sustainable/Time-for-change-How-to-use-the-crisis-to-make-fashion-sourcing-more-agile-and-sustainable.pdf
https://www.whichplm.com/digital-printings-impact-on-fashion-and-apparel/


Source: RB internal data.
1. 4Q FY20 and July 2020 (unaudited) shown on paid basis, and 2H FY20 is reported on a delivered basis.
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7Source: RB internal data.

ROW 1% 7% 24%
AU/NZ 5% 24% 79%
UK 10% 33% 124%

EU 14% 30% 61%

North 
America

69% 53% 121%





6.8 million customers 
bought from RB marketplaces 

spending $474m GTV 511,000 selling artists 
on RB marketplaces 

 

41 fulfilment locations
across global network

9Source: RB internal data.



10



11



●

●

Source: RB internal data.
1. Based on marketing / advertising spend as % of Marketplace Revenue or equivalent in the last fiscal 
year from publicly available information. 12



13Source: RB internal data.



 

TeePublic 
mobile web

Redbubble 
Apps 

Redbubble 
mobile web
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Market RB Group fulfillers
(#, as at 30 June 2020

USA

UK

EU

AU

CA
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Unique 
images sold

Unique 
items sold
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FY1920 
YoY

Q4 
YoY
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Inflows $100 $97.3 $29.3
GTV Received

RB Group 
take-rate

0 13 days 2 weeks 4 weeks 3 months

Outflows $2.7 $14.7 $44.1 $7.9
Payment 
platform

Artist Fulfillers Tax

Source: RB internal data. Analysis based on FY20 figures, on a shipped basis without delivery date adjustments.
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1. FY19 results include TeePublic from 1 November 2018 onwards.
2. Includes non-cash share-based payments, currency gains/losses, rent expenses (as per AASB 16 effective 1 July 2019), depreciation and amortisation. 29

P&L A$M
4Q

YoY
FY

YoY
4Q FY20 v 4Q 

FY19 FY20 v FY19

FY19¹ FY20 Growth FY19¹ FY20 Growth
Total Revenue 71.3 124.6 75% 307.0 416.3 36%
Less: Artist Revenue 11.5 21.3 85% 50.1 67.4 35%
Marketplace (MP Revenue 59.8 103.3 73% 256.9 348.9 36%
Gross Profit 22.8 42.9 88% 94.5 134.4 42%
GP % (on MP Revenue) 38.2% 41.6% 3.4pp 36.8% 38.5% 1.7pp
Paid Acquisition (Marketing) 5.8 11.7 102% 27.0 39.8 47%
GPAPA Gross Profit after Paid Acquisition) 17.1 31.2 83% 67.5 94.5 40%
GPAPA % (on MP Revenue) 28.5% 30.3% 1.7pp 26.3% 27.1% 0.8pp
Operating Expenses 15.7 22.8 46% 61.2 79.3 30%
Operating EBITDA 1.4 8.4 506% 6.3 15.3 141%
Operating EBITDA % (on MP Revenue) 2.3% 8.1% 5.8pp 2.5% 4.4% 1.9pp
Other Income/Expenses² 3.0 1.0 65% 8.3 10.1 22%
EBITDA 1.6 7.4 570% 2.0 5.1 358%
Depreciation & Amortisation 2.7 3.5 29% 10.0 13.7 37%
EBIT 4.3 3.9 190% 12.0 8.6 28%
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About Redbubble Group

Disclaimer 

Forward-looking Statements  
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