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LEADS (m)

2.1

SALES UNITS (k)

208

CONVERSION

10.4%

1.1m

EBITDA ($m)

20.8

REVENUE ($m)

111.0

MARKETING ROI

3.29

56

NPSCUSTOMER ACCOUNTS
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Vicki Pafumi 
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INCOME STATEMENT
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BALANCE SHEET

($m) JUN-21 JUN-20*
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CASH FLOW STATEMENT

($m) FY21 FY20
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REVENUE MIX:  UPFRONT / TRAIL H1 FY20 H2 FY20 H1 FY21 H2 FY21

▪

▪
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1.22
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1.7m

157k

1.1m

56
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Warren Hebard 
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Open Energy  
Key Risks
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•
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https://theconversation.com/simple-fixes-could-help-save-australian-consumers-from-up-to-3-6-billion-in-loyalty-taxes-119978
https://www.abc.net.au/news/2021-02-17/australians-are-missing-out-on-500m-electricity-bill-savings/13108540
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Warren Hebard 
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FY21 FY21 FY21 

$’000 $’000 $’000


