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1H FY22 Summary

SALES PERFORMANCE

A Sales of $80.0m, down 12.0%
A ~24% store trading days lost due to COVID-19 related store closures
A Total LFL' sales down 10.1%

OMNI-CHANNEL

A Online sales $7.7m, up 2.8%
Z Represents 9.7% of total sales

GROSS MARGIN

A Gross margin of $54.4m, down 11.7%
A Gross margin rate up 27 basis points to 68.0%

PRO FORMA EBIT? of $21.3m, down 24.1%, and NPAT of $14.7m

A Despite being impacted by significant periods of store closures, GM%
improved, new stores performed well and disciplined cost
management continued

CASHFLOW GENERATION AND STRONG BALANCE SHEET

A Net cash position of $33.3m at period end (no debt) vs $34.9m pcp

A Fully franked interim dividend of 10 cents per share has been
declared

1 LFL sales calculation excludes stores closed for refurbishment or COVID-19 related closures
2. Proforma EBIT is unaudited and excludes IPO related costs, the net benefit of JobKeeper, NSW 1
JobSaver receipts, rental concessions, Eroma acquisition costs and is pre-AASB 16




Profit and Loss

SALES AND PROFIT
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Total sales down $10.9m, -12.0%
LFL sales -10.1%

~24% of store trading days were lost (5,483 days)
due to COVID-19 related store closures across

NSW, VIC and ACT
Six new stores opened during the half
Gross margin down $7.2m, -11.7%

Gross margin rate up 27 basis points driven by
tightening pricing and promotional management

strategies

CODB in dollar terms down 1.3% with disciplined

cost management

Pro forma EBIT of $21.3m down $6.7m, -24.1%

Z LTM pro forma EBIT of $31.7m

Pro forma NPAT! of $14.7m down $4.9m, -24.7%

See Appendix for pro forma adjustments and reconciliation to statutory NPAT

PRO FORMA RESULTS
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$™M TH FY21 1H FY22 % Change
Revenue 90.9 80.0 -12.0%
Gross profit 61.6 54 .4 -11.7%
Gross profit % 67.7% 68.0% +27 bps
CODB (32.0) (31.5) -1.3%
CODB % 35.1% 39.4% +428 bps
EBITDA 29.6 22.8 -22.9%
EBITDA % 32.6% 28.6% -401 bps
EBIT 28.0 21.3 -24.1%
EBIT % 30.8% 26.6% -422 bps
NPAT 19.6 14.7 -24.7%
NPAT % 215% 18.4% -311 bps
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Estimated Sales and EBIT bridges

By far the most material matter impacting 1H FY22 financial results were the significant periods of mandated

store closures endured in NSW Victoria and ACT. Mana/
below. These mandated closure periods resulted in ~24% of all trading days in the half being lost.

In November, we advised investors that the estimated value of total sales foregone as a result of mandated store closures over the year-to-

date period (up to 7 November) to be ¢.$10-$11 million. The net EBIT impact of these mandated store closures and lost sales was also
estimated to be in the range of $6-$7 million.

SALES ($M) BRIDGE' EBIT ($M) BRIDGE'

~(10.1)

~(6.4)

Includes new
stores, online
growth and
LFL decline

Includes net impact
of LFL sales decline,
new stores, and
various CODB items

HFY21 Mandated Other  THFY22 H FY21 Mandated Other HFY22
Sales Store ltems Sales pro forma Store ltems pro forma
Closure (Net EBIT Closure (Net EBIT
Impact Impact) Impact Impact)

1 The items in the Sales and EBIT bridges between the periods are estimates and cannot be calculated exactly as the underlying impact of the drivers cannot be precisely isolated from each other 3



Sales

SALES ($M) AND LFL SALES GROWTH
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SALES BY CATEGORY

11.1% 8.5% 8.1% 49.3% -10.1%

90.9

80.0

1HFY18 1HFY19 THFY20 HFY21 HFY22

| Instore ($m) Online ($m) LFL Sales Growth (%)

GROWING STORE NETWORK!

3.9%

m Candles
Diffusers and
Consumables 11.4%
= Gift o0
Homewares

= Mood Reeds

27.8%

m Other

COMMENTARY

128
122

12
106

FY18 FY19 FY20 Fy21 1HFY22

1 Store count includes online store

A Store closures had a material impact on our sales result

Total LFL sales growth -10.1%, cycling +49.3% pcp
Z Store LFL sales growth -11.5%, cycling +44.0% pcp

Z Online sales growth +2.8%, cycling +120% pcp

A dusk Rewards members remain the ‘engine room’ of sales
A New stores are performing well

A Scented consumable refills remain a driver of repeat customer visits
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Online Channel
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