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Latitude 
Executive Team  
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White Label
 

Pre-acquisition (GE Capital) Private consortium ownership ASX listed company

1925

AGC founded
Range of 

acquisitions 
by GE

Latitude is 
acquired from 

GE

Establishment of 
standalone 

funding structure

IPO & Shinsei 
investment

Acquisitions of 
Symple & OctiFi

Separation from GE 
as a standalone 

business

1995 - 2002 2015 2021 2022

White label 
capabilities 
established

Sales Finance Personal Loans Motor Loans
 

Credit Cards

Segment Specialisation  +  Differentiated Propositions  +  Unique Distribution Model  +  Financial Strength

~1.6m customers | spending ~$3.9bn p.a. ~340k customers | spending ~$2.4bn p.a. ~120k customers | volume ~$1.6bn p.a. ~35k customers | volume ~$277m p.a.

Interest Free Plans and 
Everyday Purchases

Shopping & Travel Card Unsecured Loan Solutions Secured / Asset Based Loans 

Home 
Renovation 

Debt 
Consolidation

Auto Caravan Boat 

Path to Full Potential

2023

Hallmark &
Canada sale. Exit 

Asia & BNPL

Path to Full 
Potential 
strategy

Launch of 
Latitude 

brand

PAY MONEY

~130k DJ customers1

Tailored Merchant-Partner Solutions

Vehicle 
Purchase

PAY & MONEY

2024

Launch David 
Jones co-label 

Credit Card
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Big 4 Bank

Regional/Mid-sized Bank

Non-Bank Lenders

Mutual/Credit Union

REACH

EXPERTISE

SCALE

#1 non-bank 

unsecured consumer 
lender in A&NZ



PAY and MONEY are built to maximise customer lifetime value via cross-sell and optimisation of average acquisition cost

X-SELL
>

>

❖

❖

❖

❖

MONEY
$2.9b

receivables

PAY
$3.5b

receivables



A clear use 
case for our 

products… with 
room to grow 

in new verticals
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… to support elevated lending demand

•

… to support volume growth

•

… to support receivables growth

•
Pre-Covid LT Avg: 92%

Peak: 
123%

1H23 
94%

1H24
96%

… to support revenue margins

•

•

•
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